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PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by John Howell 


of Merced, California 


JOHN HOWELL 


. this one in 1946 .. this one in 1953 


and both were delivered in Gross Mounts 


“Writing a letter of endorsement on Gross of craftsmanship. It can be said that Gross is 
mounts is like ‘carrying coals to Newcastle’, the Cadillac of the Mount business And your 
and this especially in view of the many fine good fortune in having a man such as Mr. Jo 
words that have gone before. | feel sure Bush represent you is another commendable fact. 
Gross needs no endorsement of mine. However, His broad knowledge of the photographic busi- 
without trying to color this (which, of course, ness and keen awareness of each individual 
| can’t) and speaking from the heart, there is photographer's needs have no equal to my 
no doubt that Gross mounts have been the knowledge on the west coast. 
nicest thing that has come into my business in 
a merchandising way. | feel truly that if | 
had the proverbial dime for every time I've 
had a bouquet from one of our customers | 
could pay for next year’s supply of mounts. 
are distributors of Arthur Such things as, ‘Aren‘t these beautiful folders’ 
Hertzberg and Craftsmen : z 
Albums, Photo Becks, Photo and ‘My, what lovely colors!’ are everyday 
Covers, Folding Frames and occurrences in our studio. 


Decorative Leather Items “Then, too, I’ve noticed, from the first to the HOWELL STUDIO 
for United States, Canada 


2 baat Ot maw are. aol last in a shipment—no marks, no bad name John Howell 
— yy calling” list write impressions, but each mount an individual piece Merced, California 
’ 
us for information in detail. 


“| would like to add a few words about our 
Christmas card folders which were extremely 
nice in the usual Gross manner. feel they 
are a wonderful Christmas business addition. 
From an advertising standpoint, invaluable. We 
managed to sell about 2500 after a rather 
late start.‘’ 


And another thing — we 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 13 eto 


‘ 














First choice for children’s portraits is Ansco Superpan Press 


bie "LL find modern-typ« 
Ansco Superpan Press Film 
gives excellent results under a// 
common types of studio light 
ing—incandescent, fluorescent, 
strobe, flash or daylight. In 
addition, this versatile high- 
speed film permits a wide con 
trol of over-all negative con 
trast through simple variations 


in developing time. See how 


much better you can do with 
this great Ansco film. Try Super 
pan Press for your next sitting 

For extra richness and warmth 
in your finished portraits, b« 
sure to make your enlargements 
on beautiful Ansco Indiaton¢ 
Paper 
N.Y.A Division of General Ant 
line & Film Corporation. ‘* From 


Research to Reality 


Ansco, Binghamton 





ASK FOR 


Ansco 


FILM & PAPER 





4x5 
IDELIT 


The Ultimate in Cut Film Holders . 
Fidelity CUSTOM is the result of years 
of Research, Development and Testing. 


PATENTS PENDING 


Compare these Features: 
STRONGER THINNER 


UN All metal, covered with tough 16% thinner, yet in per- 
ae composition similar to hard rub- 


fect focus! More in your 
carrying case. Easier and 
faster loading. Thinnest 
double holder ever made. 


ber. Shock-proof. No wooden 
parts. Hinged loading flaps can 
not break. LIGHT WEIGHT...no 
heavier in spite of internal metal 
construction. 


ACCURATE BEAUTIFUL 


Rigid metal frame keeps holder A\A\), Smoother finish. Fidelity 
flat. Precision molded... every ‘if. Custom has solid color 
part exactly alike. Integrally ‘a. right through...no paint 
formed septum rails hold film 4. to wear off. Sure-grip 
exactly in focal plane. LIGHT ! frame for safe handling. 
TIGHT. .of course! Backed by ‘ 

famous Fidelity Guarantee. 


« 
PLUS: The Fidelity Custom has all other outstanding Fidelity features, for years the standard 


of excellence for professional photographers. Film seats itself in the dark. Double data tabs 
pioneered by Fidelity. Non-static...will not attract dust or lint. Opaque to infra-red and ultra- 
violet. For all standard press-type cameras. 


NO INCREASE IN PRICE 


GET THE FIDELITY CUSTOM FIDELITY MFG. CO. 
AT ALL LEADING DEALERS 5147 WEST JEFFERSON BLVD. 


or write for FREE literature LOS ANGELES 16, CALIFORNIA 


4 


Professional 
Photographer 
March - 1954 











COPYRIGHT 1954 





By CHARLES ABEL INCORPORATED 
CLEVELAND, OHIO 


INCORPORATING 
ABEL'S PHOTOGRAPHIC WEEKLY 


ST. LOUIS & CANADIAN PHOTOGRAPHER 
THE COMMERCIAL PHOTOGRAPHER 


PUBLICATION DATE 





5TH TO 10TH OF MONTH 
FOR WHICH DATED 


STAFF 


EDITOR IN CHIEF 
A.R.P.S., Hon.M.Photog. 





CHARLES ABEL, 


ASSOCIATE EDITORS: 





ARCHITECTURAL PHOTOGRAPHY 
Richard Averill Smith, M.Photog. 


COMMERCIAL PHOTOGRAPHY 
James E. Thompson, M.Photog. 
ILLUSTRATIVE PHOTOGRAPHY 
Lejaren a’ Hiller, Hon.M.Photog. 
INDUSTRIAL PHOTOGRAPHY 

Philip Filmer 


PORTRAITURE 
Fred R. Bill, M.Photog. 


PRINT ANALYSTS: 


COMMERCIAL PHOTOGRAPHY 
James M. Caufield, M.Photog 


PORTRAITURE 
Carleton H. LaPorte, M.Photog. 


SUBSCRIPTION RATES 





UNITED STATES AND POSSESSIONS 
$3.00 PER YEAR 

ALL OTHER COUNTRIES 

$4.00 PER YEAR 

REPRESENTATIVES IN ALL 
COUNTRIES 


PUBLISHED BY 


CHARLES ABEL INCORPORATED 
552 FIFTH STREET 
LORAIN, OHIO 


EDITORIAL AND 
CIRCULATION OFFICES 


519 CAXTON BUILDING 
CLEVELAND 15, OHIO 


IN 


EXCLUSIVELY PROFESSIONAL PHOTOGRAPHIC PUBLICATION 


THE OLDEST 


THE WESTERN HEMISPHERE | 











MARCH, 1954 


COVER: 


EKTACOLOR BY ROBERT CHICK STUDIOS 


See Page 


FEATURES: 


THE TAYLOR TOUCH 
(Bob Taylor) 
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BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of 
one with America’s most beautiful baby shoe 
bronzing . . . no inventory to carry. 


FREE Miniature bronzed baby shoe . . . gorgeously 
plated by the original BRON-SHOE Process. 


WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. ‘Ghuiiou nie 











DRY MOUNTING PRESS 


This outstanding development in dry mounting 
presses is now considered the “last word.” It is 
provided with automatic thermostatic control, 
together with automatic paper pressure control, 
compensating for paper thickness variation. See 
your dealer and write 


DAYTON ROGERS MANUFACTURING CO. 


Minneapolis 7, Minnesota 





Increase Your Sales... 


with Poblocki weather proof display cases. 


Write today 


POBLOCKI & SONS 


2159 S. Kinnickinnic Ave. Milwaukee 7, Wisconsin 
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‘Book Reviews 





We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











| MP SECRETS OF PRESS PHOTOGRAPHERS, by Joseph Costa. 

| 5x7'%, 20 pages, 18 _ illustrations. Paper, 25c¢ postpaid. 
Publisher: Kalart Company. 
All those in news photography and many in other fields know 
the name of Joseph Costa, photo supervisor of King Features 
Syndicate and the Sunday Mirror Magazine, board chairman of 
the National Press Photographers’ Association and editor of 
its official journal, not to mention his numerous other activities 
In the pages of this little booklet are his own suggestions — 
the result of years of experience — for making better news 
pictures. And, between us, while the booklet will cost you 
25c over the counter you can have it free merely by writing 
the Kalart Company, Inc., Plainville, Conn., and mentioning 
THE PROFESSIONAL! 


f SUCCESSFUL PHOTOGRAPHY, by Andreas Feininger. 6'/sx9'/s, 
249 pages, 32 pages of illustrations. Cloth, $3.95 postpaid. 
Publisher: Prentice-Hall. 

A complete text in eight parts for the beginner in photography. 
It looked like so much book for the money when we picked it 
up that we wondered if publishers’ costs had at last begun to 
come down, but then we realized that one economy had been 
to concentrate all of the halftone illustrations into two 16 page 
forms. We would have preferred (and no doubt so would 
Prentice-Hall and Mr. Feininger) to see these illustrations 
spread through the book but that would have meant using 
coated paper throughout as well as much added presswork 
cost and we are definitely in favor of anything that will bring 
books down in price to where people can afford to buy them 
In his initial chapter Mr. Feininger remarks that he is ‘‘expiod 
ing an old myth which has been carefully kept in existence by 
technical writers and photo-magazine editors who seem fo 
believe that their livelihood depends upon its preservation 
the idea that ‘photo-technique is difficult.’ ‘’ It may interest 
him to learn that as both writer and editor we are fully in 
accord with him and have long felt and often stated that 
professional photographers (as well as editors and writers) 
make too much of a mystery out of what is basically a 
mechanical and chemical technique readily translatable into 
simple operational methods and formulae We refer of course 
to the technique of producing a good photograph: the matter 
of producing at the same time a fine portrait, illustration or 
commercial job is something else again. These latter require 
both inherent ability and experience which no book, even one 
as good as this, can provide by itself Mr. Feininger, as 
always, has done an excellent job and has given an old and 
shopworn subject a rather novel treatment. 


HB MODERN COLOR PHOTOGRAPHY, by William P. Durning 
4%:x6%, 112 pages, 11 illustrations and four lighting diagrams 
by Rus Arnold; two color charts. Full color laminated board 
cover, $1.00 postpaid. Publisher: Crown. 

A revised edition of Number 41 in the Little Technical Library, 
originally published in 1948. A brief, though thorough and 
helpful, pocket manual for amateurs who are ready to advance 
from monochrome to color film. Too many books on color are 
so complicated and technical that the reader is scared away 
Not so Mr. Durning, whose book is easy to read and even 
easier to understand. 


HR ONEGATIVE RETOUCHING AND PRINT FINISHING, by 
Ernest E. Draper and Norris Harkness. 4%4x6%, 111 pages, 48 
illustrations. Full color laminated board cover, $1.00 postpaid. 
Publisher: Crown. 

A revised edition of Number 29 in the Little Technical Library, 
a deservedly popular book which came out in 1941 and again 
in 1949. The title is a bit confusing because retouching, as 
such, is only a rather small section of the book. Nevertheless 








The lens that brings New Life to pictures 


Most professional photographers are artists. Like a Rembrandt 
they start with an idea...a picture they want to capture. The painter 
uses color pigments, paint brush and canvas. The camera 
artist works with tights, film and his finest lens. To achieve 
masterpiece results, there is no finer lens than a Raptar 

the lens that will satisfy the most.critical artist 


Wollensak Optical Co., Rochester, N.Y 


WOLLENSAK 


THE BETTER CAMERA HAS A WOLLENSAK LENS 
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Do You Get 
All You Can 
From Each Sitting? 


After the initial order is placed your 
costs are covered and your normal 
profit is assured. What you sell after 
that represents pure velvet. Miniatures, 
oils on canvas, other specialties mean 
extra money per sitting with nothing 
added to your overhead. 


And no work either because we make 
them for you. You only add your profit 
and collect. 


Write for our illus- 
trated price list today. 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 











The Miniature 
LOCKETS 
AND CASES 
You Have Been 
Looking For 


Our new illustrated 
catalog is now ready. 
Request your copy. 


THE J. LEVI 
COMPANY 


Manufacturers of Leather 
Cases and Miniature 
Photograph Frames 

16 West Mt. Eden Ave. 

New York 52, N. Y. 





The Cover Picture 


The Robert Chick Studios, Rochester, N. Y., 
produced the Ektacolor negative from which a 
dye transfer print was made resulting in the 
photograph used on this month’s cover. The 
illustration appeared in a full page advertise- 
ment (prepared by their advertising agency 
Charles L. Rumrill & Co., Rochester) promoting 
the use of “Y and E” Steel Desks made by the 
Yawman and Erbe Mfg. Co., also of Rochester, 
noted manufacturers of steel filing cabinets, 
visible record systems, filing systems and filing 
supplies. 











it is adequately covered because retouching is really far from 
being the complex and intricate operation that so many in the 
profession make it out to be. Actually the book covers too 
much ground for so small a space but it is still well worth 
the price. 


& UNIVERSAL PHOTO ALMANAC, 
Samuels. 8%x11, 260 pages, profusely illustrated including 
36 page portfolio by Life photographers. Plastic binding, 
flexible double paper covers, $2.50 postpaid. Publisher: Falk 
Publishing. 

We can well remember the first edition, 
this Almanac and 
finally 


1954, edited by Ralph 


some years ago, of 
if it can be said that any such book has 
“come of age,’’ this one certainly has. Completely 
modernized in binding and typography, with a carefully thought 
out selection of articles on topics of prime interest and 
containing in addition a very thorough formulary and data 
section plus a valuable market guide to purchasers of photo- 
graphs, it is an achievement which should make our good 
friend Samuel Falk happy indeed and which, from the sales 
standpoint, should go over in a manner to please him even 
more It is big value for the price. 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
y. Who's who, what's happening, where, 

en, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
e pay 50c for each item we can use, unless 
it's publicity for yourself! 

















new low-priced enlarger attachment converts 
any lens into a variable soft-focus lens’ 


e PICTROL reduces grain. 

@ PICTROL improves tonal quality. 

@ PICTROL is calibrated for accuracy 
@ PICTROL is priced amazingly low. 


Simple to attach—Easy to use 


1001-M No. Orange Drive 
Hollywood 38, Calif 
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7 Congratulations to Otto W. Vossmeyer upon his 
crowning as a 33° Mason on Oct. 23. Mr. Vossmeyer 
has been a member of the sales force of the well 
known W. Schiller & Co., St. Louis, Mo., 
for nearly 50 years. 


stock house 


@ When A. J. Finn, Jefferson, lowa, celebrated his 50th 
year in business last Oct. 20 the Jefferson Bee helped 
things along with a fine front page story and photo- 
graph of Mr. Finn behind the camera. His son Richard 
has been with him in the studio since 1945 and a 
half owner (by purchase) since 1949. “Jefferson's 
beloved photographer” was what the paper called A. J., 
and they added this, which many of the younger 
members of the profession might well think over: “Why 


does one photographic studio remain successfully in 











Looking down into “looping” pit of continuous galvanizing line in Wheeling Steel Corporation's 
Martins Ferry, O., plant designed and constructed by the McDowell Co., Inc., Cleveland. Photo taken 
with G-E Flash by Parade Studios, Inc., Cleveland, for Wean Engineering Co., Warren, Ohio. 


54 FEET DEEP AND TRAVELING FAST! 


G-E Flash catches speeding ribbon of steel all the way down! 


A mighty and never-ending ribbon of steel 
travels down and back up 54 feet each way 
... in this “looping” pit at Wheeling Steel 
Corporation. 

Creative placement of G-E Flash bulbs... for 
thorough coverage and for action-stopping 
... solved the problem of picturing the high- 
speed, continuous operation without halting 
production! 


G-E Flash can serve you, too. It makes difficult 
jobs easier. And today’s improved G-E Flash 
bulbs flash twice as easy, are more nag on 
than ever, especially for multiple hookups. You'll like G-E Midgets in the handy new 12-8-4 Pack 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130. West 17th St., New York 11 
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business for half a century while others, like the fabled 
Arabs, ‘fold their tents, and as silently steal away?’ 
Well, perhaps the answer is partly found in the photo- 
grapher’s love of his work and partly in quality 
workmanship.” 


@ Another photographer has switched from the camera 
to the motel business, this time Joseph Baker of 
Huntsville, Texas, who is now happily operating his 
own motel in that city. 


HM Congratulations to the Lloyd Davisons of Walla 
Walla, Wash., who became the parents of a baby 
daughter on Nov. 20 


M “i'm just a 71 year old part time photographer 
now,” writes Leon A. Page of Winter Park, Fla., 
renewing his subscription for the umpteenth time. 
Formerly of Boston, Mass., Mr. Page has now spent 25 
years in Florida. He was one of the first 30 aerial 
photographers to take part in World War I. 


@ Walter Keeshan, photographer for the Valley Times 
of North Hollywood, Calif., is now in the armed forces, 
heving reported to Fort Lee, Va 


MR. D. Sullivan, who has spent 20 years operating 
studios in Joliet and Chicago Heights, Ill., has sold 
both places to Robert E. Larsen and his son Elmer, of 
Chenoa, Ill., and has himself established a new studio 
in Aurora, Ill. 


John Wright, Eldon, Mo., died suddenly on Oct. 19 
Mrs. Wright is carrying on with the studio 


ME The wedding of Louis Herzik, Schulenberg, Texas, to 
Miss Dahlin Stutts of San Antonio, Texas, on Nov. 25, 
was quite a photographic affair. Present also were his 
mother, Mrs. Julia Herzik, and his brother Leon (the 
three of them operate the Herzik Studio in Schulen 
berg), as well as another brother, George, who has a 
studio in San Marcos, Texas. 


HN. P. Smith, photographer in Elgin, Texas, since 1946, 
retired in November and is now living in Austin, Texas 
His nephew Bernhart Smith is now running his place 
in Elgin 


M The Camille Company, makers of albums in Brook 
lyn, N. Y., have a new sales manager in the person of 
Stanley C. Samuel, former advertising manager for 
E. Leitz, Inc., and editor of their publication Leica 
Photography 


Mi want to keep reading THE PROFESSIONAL as 
long as | live,’ writes Uel J. Moore of Great Bend, 
Kans., now in his 53rd year behind the camera and 
whom we first signed up as a subscriber at a conven 
tion in Kansas City, Mo., in 1916. “I am getting a little 
shaky,” he writes (though his handwriting certainly 
doesn’t show it), “but still do all my own work including 
fine retouching and etching.” 

















AN o 


EN Le 
PHO fe) 


KLING PHOTO CORPORATION 
SOLE U.S. AGENTS FOR Leuhof 


7303 MELROSE AVENUE 235 FOURTH AVENUE - NEW YORK 3, N.Y. 


LOS ANGELES 46,CALIF. 


WYOMING 9026 GRamercy §-1120 CABLE: PHOTOKLING 


Dear friend, 


Photography has more customers today than ever before: science, 
industry, commerce, architecture, education...to name but a few. 
But the competition is also greater. There are more photographers, 
and clients are more critical. You, personally, can handle the 
competition and the job; but how about your equipment: does it make 
the right impression; is it accurate; is it versatile enough? 


How often have you wished your camera had more bellows extension? 
How many times have you brought a hand camera to a job, and found 
a perfect set-up for a view...or vice versa? How many times have 
you dreamed of the one camera that could handle everything ? 


The LINHOF Super Technika 4 x 5 is just that camera. There isn't 
a single problem it can't handle. It has every front and back move- 
ment you could ever want; triple extension bellows; a revolving back; 
and all the handiness of a fast press camera. Not only are lenses 
quickly interchangeable, but all the lenses you use can be coupled to 
the automatic Multifocus rangefinder. 


As man to man, I know of no camera that can better equip you to 
face the growing competition, and meet the many problems imposed 
by your work. Iam sure that walking into a prospective client with 
a modern, trim, efficient looking Super Technika will make the better 
impression, and certainly stand you the better chance of getting the 
assignment, 


Sincerely, 


Kurt W. Luhn 
Vice President 


If you will write to me on your business 
stationery, I will be very happy to send 
you, with my compliments, the 50-page, 
4-color, Linhof 65th Anniversary Booklet. 
KWL. 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


A substitute back which imprints on each negative a 
number of three or four digits, as desired. Fits any 
standard studio or view camera, 5x7 or 8x10. The 
8x10 back is supplied with or without 5x7 adapter. 


With this substitute back on your camera each nagative 
is numbered at time of exposure eliminating all future 
worries about negative identification. 

Unconditionally guaranteed. 
refund if, after 
satisfied. 


May be returned for full 
10 days, you are not completely 


$40 for 4-digit unit; 
$35 for 3-digit; 


Now Tax Free! 


Illustrated circular on request 


CHAMPION 


327 Main St. 


MANUFACTURING 
COMPANY 


Orange, N. J. 








7 NEWEST 
LENS TRIUMPH! 
SKOPARON f3.5 W-I-D-E 
35mm ANGLE LENS 
Va 


Made for the 
VOIGTLANDER 
PROMINENT 
35mm Camera 
Interchangeable with 
Voigtlander NOKTON 
and ULTRON Lenses 


The SKOPARON is a five-element anastigmat with 
an angle of field approximately 60 degrees — un- 
surpassed for taking pictures of interiors or 
wherever negatives with extreme depth of field are 
required, It has an unusually high resolving power, 
and shows exceptionally fine crispness of color 
separation plus outstanding chromatic correction. 
The SKOPARON fits directly on the Voigtlander 
PROMINENT 35mm camera, and is focused by 


means of the coupled rangefinder. $9950 
Case for SKOPARON Lens 
KONTUR Sportsfinder for SKOPARON Lens $8.50 


110 West 32nd St. 
113 West 31st St. 
New York 1, N.Y. 
cascade 4-1600 
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| Hl While most of 


| MI One of the old photo stock houses which only our 


older readers will remember 
Supply Company of St. Louis, Mo., 
many years. Its former president, Louis Eisleben, who 
founded the firm in 1895 and retired in 1932, died on 


Dec. 26 at Festus, Mo., at the age of 85. 


was the Hyatt Photo 


out of business for 


Mi The Ken Schmid Studio, Inc., Chicago commercial 
photographers, are claiming a Midwest “first’’ in the 
production of an “emperor” size Ektacolor transparency 
7’ high and 5’ wide specially made for and shown at 
a Motorola TV display in Chicago on Dec. 18. Such a 
complete display is put together from matched panels 
joined by a special medium so the joints are virtually 
imperceptible at normal viewing distance of 15’ to 20’. 
Using this technique displays of almost any size are 
possible, for example 20’ to 30’ high by 100’ or even 
more in length. Fluorescent light was used to illuminate 
the Motorola job but cold cathode lighting would 
probably be preferable for larger displays 


@ Gunther Mathos, veteran member of the photographic 
staff of the Waterbury (Conn.) American, died on 
Dec. 22, at the age of 71. 


MH The David White Company of Milwaukee, Wis., 
makers of the Stereo Realist camera as well as many 
other items not in the photographic field, have 
heretofore handled the sale and distribution of the 
Realist and its accessories through their subsidiary firm 
the David White Sales Company. On Jan. 7 the name 
of the latter company became Realist, 
much more (if 


Inc., certainly a 
they will pardon the pun) realistic 
designation and one far better calculated to capitalize 
on the rapidly increasing good will 


Stereo Realist name 


value of the 


HM When we find ourself stumped by a photographic 
question our most frequent resource is the Sales Service 
Division of the Eastman Kodak Company, 
N. Y., and every now and then we have 
some reader to write there direct. Naturally we were 
interested to learn that Robert H. McPherson, a member 
of that division joined Kodak in 1944 and 
1950 supervisor of correspondence, has 
moved up to assistant manager of the division. 


Rochester, 
to advise 


since he 


since been 


@ Frank M. Davis, 75, who owned in both 
Bayonne and Jersey City, N. J., until he retired from 
active participation in their operations three years ago, 
died on Jan 


studios 


4 at his home in Bayonne. Long active 
in civic affairs there, he was chairman of the committee 
which installed the first modern street lights in the 
city’s business section. 

the winners in last year’s 2nd 
National Ansco Color Contest were amateurs, to whom 
of course the contest was chiefly directed, at least one 
well known professional did pretty well for 
He is Glen Fishback, Sacramento, Calif., who won four 
prizes in all for a total of $500 in cash and $200 in 
Ansco film. More than 45,000 


himself. 


color transparencies 


were entered. 





Let's face it, in order to get Lrue ¢ olor 
pictures you've got to have light that 
perfectly matches the color temperature 
of your film. Daylight color film, for ex- 
ample, is set at 6000° Kelvin, the mean 
color temperature of a sunlit, blue-sky 
day. Popular tungsten color film has a 
color temperature of 3400° Kelvin. And 
whether you’re shooting indoors or out, 
night or day, you can get just the right 
light for your flash shots if you use 
Sylvania’s color-balanced color flash- 
bulbs. 

Sylvania’s complete line of blue flash- 
bulbs is color balanced at 6000" Kelvin 
for daylight color film. Sylvania’s Col- 
orite amber flashbulb has a color tem- 
perature of 3400° Kelvin for tungsten 
color film. These color temperatures are 
obtained by using specially prepared 
dyes. The dyes, supplied by a leading 
manufacturer of photo chemicals, are 
carefully mixed with the outer lacquer 
coating. The lacquer is continually test- 
ed for consistency while the bulbs are 
being coated, since variations in density 
or thickness of the lacquer adversely 
affect the color temperature of the bulbs. 





HIGHLIGHTS AND 


SIDELIGHTS ON 


PHOTO LIGHTS 


BY dick! Martenson. SYLVANIA PHOTOLAMP ENGINEER 


FOR TRUE COLOR PICTURES EVERY TIME 
USE COLOR-BALANCED SYLVANIA FLASHBULBS! 





25C 


Colorite flashbulb is same size 
and shape os famous Press 25 
Fdr use with tungsten color film 
without filter. 


25B F 


Most powerful midget 
commercially available for use 
with daylight type color film 
without filter 


lamp 


FP-26B 


A midget 
daylight type color m 
35mm cameras with focal 5 
shutters 


lamp for 





Similar in size and shape to the 
ever-popular Press 40. For use 
with daylight type color film 


| 
A high-powered flashbulb for 


use on multiple set-up assign 
ments with daylight color film 


2B 


T 


Fy 


most powerful t 


3B 


The 
bulb commercial 
Designed for ballroom 











industrial shots 








Only bulbs meeting Sylvania’s high 
standards of quality are allowed to 
leave the plant. 

When you use color balanced Sylvania 
flashbulbs in your flashgun, you're al- 
ways sure of perfect color temperature 


. of perfect uniformity .. . of perfect 


synchronization . . . of a terrific punch 
of light 


ability, and all are essential to making 


and of sure-fire depend- 


true color photographs. THAT'S why 
more photographers use Sylvania Blue 
Dot flashbulbs than any other brand in 


the world! 


"SYLVANLV 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y. 


In Coneda 


LIGHTING 


Sylvania Electric (Canada) Lid., University Tower Bidg., St. Catherine 


RADIO 


ELECTRONICS 


TELEVISION 
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Don’t Follow the Sun... 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


IMMEDIATE DELIVERY $69.50 


GET ON OUR MAILING LIST Pod. 


Send for our Pink Sheet, a monthly bulletin of 
ever 200 new and used bargains. Write Dept. P. 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 





| 








uniform, 
high- 

intensity 
lighting 


- ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 

with 60° beam 

BR3 Base extra 

FOR MOVIES, Model A18 gives 4 more 
light in a 40° beam 


$4 (10% ft.) Stand....... $ 9.50/A 
Smooth action with new 
type swivel. Long service. . 


Reflectors nest compactly for carrying. 


For No. 4 Flood, 
1,000-watt K 3200° Lamps, or Flash. 








MES H. SMITH & 


! naiand 
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HM Those who read the article headed Remember 
Emmermann? in our November issue may be interested 
in these comments from Ray Hoble of the Dahlstrom 
Studio, Rockford, Ill.: “An anti fog chemical might 
help prevent staining. Also put the paper between 
glass sheets after it is soaked in the developer. It is 
still work to make a good print from a poor negative.” 
To which last sentence most of our readers will echo: 
“How true!” 


MI Morton Harvey, Los Gatos, Calif., has taken over the 
residence studio of Mrs. Marie Lezie of that city, which 
changes his address from 9 N. Santa Cruz Ave. to 236 
on the same street, a smart move north in line with 
the town’s business trend and to an excellent new 
location. 


W@ Andrew Stofan, M.Photog., Oberlin, Ohio, despite a 
busy studio and a considerable family, finds time for 
civic affairs. After a term as vice chairman of the 
Oberlin City Council he is now chairman and in addition 
serves as police justice. It will be difficult for his 
many friends in the P.P.S. of Ohio (the Ohio Society) 
to picture freckle faced, shock haired, grinning Andy 
presiding as a magistrate but they won’t doubt that 
he’ll do a conscientious job 


MWe didn’t know that Stanley J. Wojno, in addition 
to operating a commercial studio in Springfield, Mass., 
was also a Major in the Air Force and probably would 
not have learned about it had he not received national 
publicity in the papers when, early in December, he 
successfully landed a twin engined Beechcraft after one 
engine exploded and its propeller flew off. This all 
happened during one of his spare time tours of duty 
as an instructor pilot at Westover Air Force Base near 
Springfield. Much more important than saving the 
plane was his bringing with it safely to ground the 
five Air Reserve O.T.C. cadets who were his passengers. 
As a result he now has a certificate awarded him by 
the Military Air Transport. 


HM Photographer George X. Volk of Columbus, Ohio, 
owner of a studio at 20 E. Gay Street for 10 years and 
before that writer of a photographic column for the 
Columbus Citizen, pulled up stakes in December to 
join his wife in Florida where she has been living 
for her health. After a six months’ vacation he plans 
to reopen in Miami. 


W@ Our deepest sympathy to George R. Krider, partner 


in the Hoxie-Krider Studio of Oakley, suburb of 
Cincinnati, Ohio, whose three months’ old son suffocated 
as the result of a fire at the family’s home in nearby 
Greendale, Ind. Six other children and a baby sitter 
escaped but the baby was apparently forgotten by the 
sitter and by the time Mr. Krider, hurriedly called from 
the home of friends close by, climbed a ladder to a 
bedroom window and smashed that with his fist, he 
found the infant already dead. Supposedly the 
television set exploded after the baby sitter, who had 
been watching it, fell asleep. 























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 








CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for 
DWG & SWG cut sheets and rolls. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 

















125 West 45 on ) . 1 New York 
Street wh, 























s 
be 
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dry mounting tissue 


A new dry mounting tissue developed especially for use in dry 
mounting presses. 


The fastest tissue on the market — takes only five seconds in 
a dry mounting press. 


The strongest of all dry mounting tissues. Prints stay mounted 
under all conditions. 


Available in popular cut sheet or roll sizes. 


Write for free sample package 
of 8” x 10” sheets 


SHELTON ® CONNECTICUT 


World’s largest manufacturer of dry mounting materials 
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NEW 


EDWAL Professional Concentrates, for the professional, 
commercial or industrial photographer who uses a lot 
of developer, offer a never-before achieved degree of 
concentration at exceptionally low cost. 


NEW 


Cost of these liquid concentrates is lower than any 
previous ready-to-use liquid — lower than “mix your 
own,’ when you consider mixing, cleanup, and storage 
cost. 


NEW 


These liquid concentrates offer new convenience, new 
speed, new quality, new freedom from darkroom dust. 


TRY THIS... 


EDWAL PROFESSIONAL PAPER DEVELOPER — A liquid 
concentrate for cold tones. Quart bottles makes 3 gal 
lons of developer, and develops 400 8x10” prints. 
Gallon bottle makes 12 gallons of developer 


TRY THIS... 


EDWAL SUPER 111 — A liquid concentrate, paper 
developer for Varigam, copy papers, auto-positive, and 
for prints that are to be toned. Quart bottle makes 
10 quarts of developer; gallon bottle makes 10 gallons 
of developer. 


TRY THIS... 


EDWAL INDUSTRIAL INDICATING SHORTSTOP — Triple 
strength! Signals by a color change when nearing 
exhaustion. Makes your stop bath safe. Prevents 
sludging in your fixer. One quart makes 24 gallons of 
shortstop, gallon bottle makes 96 gallons of shortstop. 


TRY THEM NOW! 


Put more economy and speed into your darkroom 
processing with these professional liquid concentrates, 
which are now available at EDWAL professional and 
industrial dealers. 

For additional information write: Dept. PP3 


EDWAL 


SCIENTIFIC PRODUCTS CORP. 


420 WEST 111th STREET CHICAGO 28, ILLINOIS 
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| MC. J. Ewing, Springfield, Vt., writes us that the 


| 
| 
| 


feature on Special Events Photography in our November 
issue “is indeed one of the most interesting and 
illuminating” he has seen in many a day and, continu- 
ing, reminisces: “At one time, in my Chicago days, | 
used to work with the Stadler banquet photo outfit 
and my job was to take the flashlight powder bags, 
after the shot was made, up on the hotel roof and let 
the smoke out of them. Occasionally one or more of 
them would scorch through from the flash and create 
more or less excitement before we could remove it.” 
Which reminds us that we can go through early issues 
of this magazine and find just such flashbags regularly 
advertised. 


M Maxwell C. Peel, retired photographer who operated 
a studio in Whittier, Calif., for many years, died there 
on Jan. 2 at the age of 60. 


@ Chris A. Griese, 83, who was associated for many 
years with the noted Young & Carl portrait studio of 
Cincinnati, Ohio, but who retired a number of years 
ago, died at his home in that city on Dec. 27. 


Hi One of Chicago's better known portraitists, Lawrence 
M. DuBois, who owned studios in both the Drake and 
Congress Hotels, died in hospital there on Dec. 1, 
aged 53. 


Mi New advertising and sales manager of Moss Photo 
Service, New York City, is Harry Gorman. Once known 
chiefly as specialists in quantity photographs, the 
Moss firm have branched out into the production of 
color-corrected separations and engravings for the 
letterpress and offset trades. This type of work, steadily 
growing in volume, brought the company’s business to 
its biggest year in 1953, reports president Oliver Z. 
Moss. 


B All divisions of the Winthrop-Atkins Co., Middleboro, 
Mass., engaged in the manufacturing and distribution 
of albums and scrapbooks, photo mounts and easels — 
everything they make for the photographic trade, that 
is — have been combined into a single operating 
and administrative division to be known as the Housh 
Company; others will continue to function under the 
Winthrop-Atkins name. 


Hl One of the oldest living members of the Professional 
Photographers’ Society of Ohio (and one of its original 
founders if we are not mistaken) was A. E. “Dell” Riley 
of Coshocton, Ohio. Dell, who was 83 and pretty much 
out of photography, had not attended meetings for 
some years but was far from forgotten. He died on 
Jan. 12. Suffering a dizzy spell in the kitchen of his 
home, he fell, breaking a hip. On being taken to a 
hospital an operation was advised and performed, but 
he failed to recover. Dell was one of the kindliest men 
we ever knew in the photographic profession. We 
never heard him say a harsh word about another 
photographer and when it came to any kind of an 
argument Dell was always the one who could spread 
the oil that would smooth the troubled waters. 











NEW, HIGH SPEED 4x5 ENLARGER 
SAVES TIME 


Professionals say the New Solarmatic Diffusion Type Enlarger 
is ‘‘Finger-Tip’’ Fast and Dependable for Everyday quality 
Performance. 
They like the balanced 
Lamphouse that glides up or 
down at a touch, insuring 
at the same time Quick 
Critical Focusing, even il- 
lumination, perfect align- 
ment and rigidity and is 
truly cool on their best 
negatives. 
There's never a_ bottleneck 
- « «+ women especially 
appreciate its remarkable 
ease of operation and 
volume production. Solar- 
matic takes the full range 
of 18 different size Solar 
Neg. Carriers; enlarges up 
to mural size; permits quick 
lens interchange and fea- 
tures a 24x32” non-actinic 
baseboard, plus a host of 
other features. Recommend- 
ed by photo finishers, commercial, portrait studios and industrial 
labs. FULLY GUARANTEED! The 4x5 Solarmatic is semi-automatic 
(not autofocus) (less lens and accessories) . . $132.50 For 
more information write Burke & James, Inc., 319 S. Wabash, 
Chicago 4, Ill., U.S.A. 


ECONOMICAL, ALL-PURPOSE 4x5 
B & J SPEED PRESS 


Continues the favorite of the experienced newsman. From hand- 
held grab-shooting sports action to leisurely, architectural, 
landscape and portraits, the 4x5 B & J Speed Press gives you 
more for your money. It’s Truly ‘‘Basic’‘! 

Features include wire finder 
(swings up and locks for 
framing action shots), op- 
tical view finder (with par- 
allax adjustment for view- 
ing closeups), double exten- 
sion bellows (with a span 
of 14”), drop bed 20° 
from horizontal permits use 
of extreme wide angle lens), 
rising front, tilting front, 
lateral front movement (al- 
lows over-all adjustment of 
22"), swinging front (gives 
over-all displacement of 
3%"), 360° revolving back, 
calibrated ground glass fo- 
It takes all press holders, 
wide angle lenses and 120 Roll film 


cusing and removable lens board. 
flash, range finders, 
adapter. 

The rugged, 4x5 Speed Press has an all metal body, genuine 
leather covering and precision life time parts. Only $84.50 
(less lens). Professionals and Newsman say the B & J Speed 
Press is the BIGGEST VALUE in the market. Write Burke & 
James, Inc., 321 S. Wabash, Chicago 4, Illinois, U.S.A., for 
full particulars. 


FREE NEW 96-PAGE CAMERA, LENS 
AND EQUIP. CATALOGUE. 


The brand-new, 55th Annual 
Burke & James Catalogue is off 
the press! 

It's bigger and better with 25 
more  2-color  fully-illustrated 
pages and crammed with thou- 
sands of newest Photo Tools, 
CAMERAS (Press, Studio, Candid, 
Special Purpose, etc.), LENSES, 
PROJECTORS, Lighting Equipment, 
Developing Equipment, Enlargers, 
etc. 
Although 
dollars to 
photographic 


costing thousands of 

produce, this giant 
“Bible’’ is yours 

ABSOLUTELY FREE! 

Write Burke & James, Inc., 321 South Wabash, Chicago 4, Ill., 

U.S.A. Assure prompt delivery. 
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A CHANGE IN 
BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award. 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not have been 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTEENTH CONTEST 
CLOSING DATE is June 15, 1954 


FROM ENTRIES RECEIVED between March 16, 
1954, and June 15, 1954, the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


published or 


winners 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—WNOw! 
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For Ease in Darkroom Work! 
Stainless Steel Processing Equipment 


ll 
Sold Through <GRAFICe 
Dealers Only fi ; 





Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 


¢ COLOR MACHINES 
Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


1167 East 43rd St., Chicago, Ill. 





EVERYTHING -> PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 

DEVELOPER 
20 ozs. 
32 ozs. 
128 ozs. 
5% gals. 


REPLENISHER 

$ 1.10 
2.00 
5.00 
20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


64 ozs. . 
2% gals. 


$ 3.25 
10.75 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 








Seruice to the Profession 


High 
Studios, any size and color. 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


grade enlargements for Portrait and Commercial 


Difficult Copy and Restoration 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











MAKE A’ 


paintess CGQUANTITY 
oonges PRINTS 


Don‘t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Write for samples and 

5x7 8x10 complete price list so 

250..6%2¢ea. 9¢ ea. you‘re ready to quote 
500... 6¢ ea. 8. ¢ ea. 


on the first sample 
job that comes along. 

POST CARDS 
1M $24—5M $22 M 


KIER PHOTO 
SERVICE 


Dept. PR., 1265 West 2nd Street 
Cleveland 13, Ohio 


SPECIAL DISCOUNT 
R 
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HM George W. Shorter, Shreveport, La., uses as his 
| trademark on all of his stationery and advertising a 
| line cut from a photograph he made of his son 
George, Jr., on the latter's first birthday on June 30, 
1944. Placing his Graflex on the floor George, Sr., 
bounced a red ball until the youngster’s attention had 
been attracted. Then he dropped the ball into the 
hood of the camera. When George, Jr., bent over the 
hood to look for the ball, click went the shutter. It 
makes an unusually distinctive trademark and, to tie it 
in with the studio, a 16x20 enlargement of the photo- 
graph is always on display in the reception room. 


Wi Robert Arthur, baby portraitist of Columbus, Ohio, 
took a chance in November and sent photographs of 
some of his most cuddlesome subjects to Arthur Godfrey 
of television fame. Judge of his delight when Godfrey, 
on his Dec. 1 morning program, showed the pictures 
to his millions of viewers. “Just a publicity idea that 
| thought might pay off,’ said Arthur in a story with 
picture and three column head in the Columbus Citizen 
which came as an added dividend. 





HM Harmon Bussert, 76 year old photographer who 
retired the end of November but just couldn't quit, 
was struck by a heart attack in his darkroom three 
weeks later. He died on the night of Dec. 12 at home 
in Mount Auburn, Ohio. He opened his first studio in 
Ottawa, Ohio, in 1900 and later moved to Lima, Ohio. 
His daughter, Mrs. Julianne Baker, is on the photo- 
graphic staff of the Cincinnati Post. 


@ Charles K. 
Photographic 
journals 
hospital 
Jan. 10. 


McDermut, 59 year old editor of 
Trade News, one of the two leading 
published for photographic dealers, died in 


in his home city of Englewood, N. J., 


M@ Erich Kastan, commercial photographer of New York 
City who also engaged in free lance photography for 
that city's Memorial Hospital, died at the hospital on 
Jan. 12, aged 56, of cancer. In 1952 he had been a 
patient for six weeks following an operation which, 
while it lengthened his life, failed to effect a cure and, 
while recuperating, had continued to take pictures for 
the hospital, which were later used in the annual report. 


@ Willoughby’s of New York City, world’s largest photo 
supply store, have opened what is said to be the first 
complete and permanent sales section of its kind: their 
“As-ls’ Camera Department. There are gathered a 
great number of still and movie cameras, all taken in 
trade and needing reconditioning — repairs, new parts 
and the like. Ordinarily such equipment is completely 
gone over and sold in a used camera department; here 
the customer takes them as they are and does the 
repair work, or has it done, himself at a considerable 
saving. 


@ Writes Max McAliley of Monroeville, Ala.: “We have 
enjoyed the first year of our subscription to THE 
PROFESSIONAL. Why we had never subscribed before 
I'll never know. Enclosed 
year’s subscription.” 


is our check for another 














olor service to the trade 


} Sold Only Through 


Leading Professional Photographers 








CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display values so necessary for acceptance. (Up to 40x60) 


a 2 i CCA Commercial Color Prints bring high quality to 
* Hi-Fidelity Color Prints short quantity color reproductions. Lower prices possible because 
¢ Commercial Color Prints of exclusive manufacturing techniques perfected by C C A. 
Duplicate Transparencies 


Display Transparencies CCA Duplicate Transparencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 
lithographers and engravers. Sizes up to and including 8 x 10. 


CCA Display Transparencies are high quality color reproductions 
isthe tte tne Pateile used for display work where highest quality natural color 


is a must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 


JOE SNYDER — President laboratories 
P.O. Box 546 * 610 South Armenia Ave. * Tampa 9, Florida * Telephone 8-3816 


INTRODUCING ~“% 





A NEW versatile 
RE 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, For THE stuDIO 
§ BERIT RRA 5 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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MAGIC*CROPPER 


The Magic-Cropper, a variable cropping or masking 
frame, slides in and out smoothly to give you correct, 
colibrated proportions. 


@ Show customers different compositions quickly. 
@ Find a photograph within a photograph easily. 
®@ Save darkroom time—do away with guesswork 
on proportions. 


®@ Compose on camera ground glass. 


Two sizes: 4x5 or 5x7 proportions. 
$4.95 each postpaid if cosh with order. 


PANIES RETOUCHING MACHINE CO. 


737 Lincoln St. Denver 3, Colo. 


.. a valued 
photograph 
deserves a 


BURNES 
FRAME 


POLISHED GOLD 
OR SILVER.. 
No. 639..3%x4% 
5x7..8x 10 
CHARLES D. BURNES COMPANY 


Frames of Distinction 


251 CAUSEWAY ST., BOSTON 14, MASS., WRITE for CATALOG 


- EKTACHROME 


Phot-0- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 


Dept. P.P. Cleveland 5, Ohio 
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Hi Don Quillan, for 20 years a photographer in Mexia, 
Texas, died on Oct. 26 as the result of a heart attack 
while attending a lodge meeting. Mrs. Quillan will 
carry on with the studio. 


Ml Richard M. Horsey has jointed the sales organization 
of the Wollensak Optical Co., Rochester, N. Y., and 
will supervise dealer and distributor order 
requirements. He had been manager of Main Camera 
Center, Inc., of Rochester, and before that manager of 
the Marks & Fuller stock house at the same location. 


service, 


WL. H. Stafford, Eureka Springs, Ark., is the new 
president of that city’s chamber of commerce. Illinois 
photographers will remember him well because he was 
located in Wheaton for many years before he moved 
his studio to Arkansas. 





This department, deliberately intended to aw- 
aken professionals to the importance of stereo 
as a profitable side line if not a maior field, 
is devoted to selling stereo commercially, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











BELIEVE IT OR NOT, but | have just returned from a 
city of approximately 45,000 population — Joliet, Ill. — 
that has no professional doing stereo work. It is hard 
to imagine, but if | am to accept the information given 
to me by three downtown studios and a well known 
photo supplier, that’s the story. 


The only life | found with reference to 3-D was 
the above mentioned photo supplier. He fairly bubbled 
over with enthusiasm about the medium, and gave me 
several ideas for stereo applications | would like to 
pass on to you. 


But first, let me introduce him: Willard F. Grayhack, 
a name in Joliet’s photographic holder of 
several honorable mentions in amateur stereo contests 
and this year’s third place winner in the Stereo Guild's 
(I'm not sure of the title. 


circles, 


Anyhow, Harold Lloyd is 
president of the organization.) contest held in Chicago. 
Mr. Grayhack modestly claims himself to be second 
only to Harold Lloyd, long an enthusiastic stereo fan, 
when it comes to quantity, quality and zest. 


When | asked how long he had been shooting 
stereo, he replied that he first tackled it almost 20 
years ago, using an Eastman Hawkeye Stereo camera, 
a model discontinued shortly after the turn of the 
century. His present day 3-D work is done with a 
Stereo Realist. So far, he has turned down all requests 
for commercial assignments in Joliet, although several 
firms have approached him with requests for stereo 
shots. 


Mr. Grayhack brought to my attention one appli- 
cation for stereo that could be adapted for use in 


almost any community. However, larger cities seem 























Your Transparencies 
Can Be Profitable 


when used for 


te. — 


NATURAL COLOR 


POST CARDS 


®@ Uniformly Highest Quality 

®@ Lower Prices 

®@ Quicker Deliveries 

®@ Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 


®@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards 


Your Profit. 


$55.00 











Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 
2000 Cards $30.00 


Your Profit 8.00 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


ee — 


PRES 8 iN Ce 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 











BFi No. 30 


Neutralizes hypo fast, saves 
up to 80°, in time and water 


HYPO weyTRALIZE® 


No more washing films and prints for what seems hours! 
No more fading or discoloration either! Use BFi No. 30 
—fastest, most effective hypo neutralizer ever made 
Films wash clean to government archival quality in six 
minutes, prints take only fifteen. Actual use by thou 
sands proves BFi No. 30 can save you as much as 80% 
in time and water—and save real money, too. What's 
more, you'll say goodbye to uneven toning, get even 
true-color prints every time. Try BFi No. 30. At leading 
photographic stores in economical half-pints, pints 
quarts and gallons 


BETTER TRY 
BFi No. 20, TOO... 


Prints lie flat, stay flat without a print 
straightener, weights or presses. They'll 
be free of cracks or crazing—are flexible 
and pliable even after lengthy use or 
storage. 


BROWN-FORMAN 
(NN DD. ULS.1 2 tae 
LOUISVILLE 1, KENTUCKY 
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only omega 
af i gives you complete 
enlarging versatility! 


omega D-2 

for 35mm to 4 x 5” 
negatives . . . the 

one precision en- 

=> larger specifically de- 
signed to accomplish 
every enlarging job 

. combining its su- 

perior engineering 

as a completely flexible 
instrument, with pre- 
cision accessories for 

every variation from 
cold-light portraits to 
copy work! Acquaint 
yourself with the Omega 
system of complete 
enlarging capacity! 
Condenser model, $168.50* 
with Colorhead, $183.50* 
Omegalite model, $159.40* 


*Prices do not include lens and are 
slightly higher on the West Coast. 


CHECK THESE OMEGA D-2 ACCESSORIES FOR 
GREATEST EFFICIENCY AND VERSATILITY: 


Omegalite 
fluorescent Leica 
‘ Lensmount 
lamphousing $4.80 
$42.75 5 





35mm Mounted 


Kodachrome AY Varigam 
Slide Holder oa 
$11.70 





Portrait 
Soft Focus a ¥-Oaler 
4—* 


=~) Filterholder 
“a OY sues 





Universal 
Glass 
Filmholder 
$11.70 


Colorhead 
Attachment 
$15.00 


WRITE FOR FREE LITERATURE on Omega enlargers 
and enlarging accessories. 

SIMMON BROS., INC. Dept. PP3 

30-28 Starr Ave., Long Island City 1, N. Y. 

Please send FREE literature on Omega enlarging 

equipment for negatives size:_ 





Name. -_ 





Address___ 
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SIMMON BROS., INC. 


Long Island City 1, N. Y. 


the most likely prospects. He points out that real 
estate firms, probably limited to one or two of the most 
successful in any city, are beginning to wake up to the 
possibilities inherent in this medium. 


For example, one radio station carries the blurb 
that a certain local real estate firm will come to your 
home and take a series of 3-D color slides for your 
house, interior and exterior. After that, all selling and 
showing of the house is done at the office. You, as a 
seller, are not bothered by salesmen bringing numbers 
of curious bargain hunters tramping through your home. 
This service is free if the seller gives the real estate 
firm an exclusive listing. The radio commercial goes 
something like this: “Your home can now be shown in 
3-D color life like pictures if you list exclusively with 
us. We take seven pictures of your home, inside and 
outside, in three-dimension . . . Prospective buyers 
look only at the color slides; they do not come barging 
through any house unless definitely interested. 

In my own community, already many real estate 
firms equip their salesmen with small cameras so they 
can take their own pictures. However, interior shooting, 
conventional or stereo, to be effective requires more 
knowhow and equipment than most amateurs possess. 
That’s where the professional comes in. The idea 
would naturally require some kicking around to arrive 
at the simplest shooting technique to facilitate handling 
such jobs on a profitable basis, while meeting the 
price limitations that real estate firms would be likely 
to set up. 


Real estate firms that deal exclusively in handling 
factory and warehouse property sales also use 3-D. 
Professionals could help take up their slack periods by 
sending out letters to various real estate brokers located 
in large metropolitan areas. By letting these firms 
know that your photographic services are available, 
both conventional and stereo, you will find extra spare 
time business coming your way. I recall when the ill 
fated Lustron Corporation inadvertently folded up. ! 
was just developing an account that had started sending 
me numerous fabricated house addresses to photograph 
when Lustron went out of business. 


Another avenue, somewhat restricted to profes- 
sionals with commercial contacts, is in the sportswear 
field. Alan Ladd has been seen in stereo slides carried 
by salesmen for the McGregor Sportswear Company. 
Fountain pen manufacturers have found the 3-D method 
economical and effective for their salesmen in 
displaying and selling desk sets. With this small subject 
work, it is wise to include some comparative object 
having a size readily recognized by any viewer. 

While the field is definitely limited, police are 
finding stereo of considerable value in getting more 
realism into crime scenes, not for capturing the grue- 
some details but for gaining the correct perspective 
of the scene of the crime, the position of the 
body, the weapon, furniture arrangement, and other 
peculiarities. Sounds like Dragnet, doesn’t it? 

Usually, in smaller communities, local and county 
police utilize the services of established local studios, 

(Turn to page 53) 
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Your biggest profit- maker 
is COLOR 


Everyone wants color! Marshall's 
famous low cost color process puts it 
within everyone's reach. No expensive 
process prints are needed—any 

standard MATTE OR SEMI-MATTE finish 
will guarantee perfect results. 
Marshall's, for over twenty years, 

has used scientific research to develop 
the most effective colors for clear, 
permanent tones of unvarying uniformity. 


Sell color with every job! Use your samples to 
tell the story quickly! Use Marshall's to tell it well! 


There's a Marshall’s Photo-Oil Color for every need . 
for military uniforms, ask for Marshall's Air Force Blue, ‘Khoki and Navy Blue. 


the most popular color process of all! 


MARSHALL’S 
PHOTO-OIL COLORS 


John G. Marshall Mfg. Co., Inc., Dept. J-3, 167 North 9th Street, Brooklyn 11, N. Y 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 
Export Dist.: Cinefot International Corp., 303 West 42nd Street, New York 36, N. Y 


. . » Says ALFRED H. MILLER 
of ALFRED H. MILLER, INC. 
New York City, N. Y. 





FASTER DELIVERIES—MORE CAPACITY 
have INCREASED VOLUME and PROFITS 


“Next to impossible deliveries are demanded by our 
ad agency and insurance company customers. We 
satisfied their demands by installing PAKO Equip- 
ment. 

Our PAKOLUX Washers do a thorough job of 
print washing in a minimum of time our PAKO 
Economy “48” Dryers are always ready for rush jobs. 
And our print curling problems have also been licked 





by using PAKOSOL. These PAKO Products have 
permitted us to give the fast deliveries and high 
quality demanded by our customers. Our investment 
in PAKO Equipment has really paid off. We are now 
able to produce more work and make a better profit.” 


ALFRED H. MILLER, 


INC. New York City, N. Y. 


Our PAKOLUX Washers provide fast, thorough 
print washing . . . two ECONOMY "48" Dryers 
speed deliveries. 


How can PAKO Equipment solve your film and 
print processing problems? 


Ask your PAKO Distributor or write us direct 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH 


. MINNEAPOLIS, MINN. 
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Now that we are at least slowly closing in on our normal 5th of the 
month mailing date it seems high time that I express my personal apprecia- 
tion to our subscribers, dealers and advertisers for their patience and 
forbearance (and to our advertisers in particular for their cooperation) 
during the trying months since the composing room fire which I told about 
in our November issue. Even more do I want to thank the many who wrote me 
personal letters or jotted notes of sympathy and commiseration on sub- 
scription renewal notices or bills for Space accompanying their checks. 
No reader likes to get his magazine two months late and such a condition is 
Still worse for the advertiser who plans his messages with the expectation 
that they will be read at regular and specified intervals. Nor is any photo 
supply house or newsstand dealer happy to have on his counters issues that, 
on the face of them, appear to be long outdated. Not only has everyone 
Stuck with us but our list of advertisers has continued to grow, in all a 
remarkable testimonial to the readership and good will we have built up 
Since the original Abel's Photographic Weekly made its appearance on Decem- 
ber 14, 1907. Thank you all = so much. 





In Washington, D. C., photography really helps to make things tough for 
criminals. The District Police Department's "mobile identification unit," 
with three cameras, complete processing equipment, and everything else nec- 
essary to nail down evidence immediately, speeds to the scene of practically 
every felony committed. A 300-watt auxiliary generator makes it indepen- 
dent of local electrical connections. Actually this unit has been at work 
Since 1950 but not until Congress passed a special law last summer did its 
existence really become official. 


It's too bad that governmental statistics always take so long to compile. 
For example we read only recently that the American public spent $442,000,000 
on photography (including all types of professional work as well as amateur 
Snapshooting) in 1952, which represented a gain of almost 400% over 1942. 
The remarkable thing about that nearly 400% gain in 10 years is that in the 
Statisticians' general field of “recreation" which includes everything 
from the reading of magazines and newspapers, sporting activities, hobbies, 
religion and welfare on through to television and radio, the only group 
Showing a greater percentage increase was TV and radio, which chalked up 
about 425%. Of course the total spent was much more = almost three bil- 
lions - and other groups were almost as great, but percentagewise photo- 
graphy came second. 


It has been suggested by Several readers that instead of cash prizes in our 
monthly Blue Ribbon Contests we award ribbons, seals or even some kind of 
plaque or other permanent evidence that an award was won. "We cash the 
check and then there's nothing to show for it," writes one prize winner 
who goes to say that he would rather have a ribbon for his Honorable Men- 
tion than the $10.00 check we sent him. It has been my thought that cash 
is always welcome while the reproduction of the photograph in the maga- 
zine can easily be framed for permanent display. Ribbons of course are 
comparatively inexpensive but, if readers prefer the idea, I'll be glad to 
see if some kind of handsome certificate or plaque might be substituted. 
Write me about it, will you? 
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This charming shot has seen 
print many times, including 
seven front covers on such 
publications as Cotton Gin 
& Oil Mill Press, Rural 


Gravure, National Woo! 
Grower, etc 
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THE TAYLOR TOUCH 


By Louise Carnes Rutherford 


THAT BOB TAYLOR IS TOPS in the field of agricultural photography is no secret, 
but how he climbed the steep ladder of competition in two short years, perhaps is. 
His theory was that if you want to reach the top, then aim for it with never a 
compromise or backward glance. His interest in photography began so long ago 
he doesn’t remember its origin, but his particular field is, he says, perhaps 
geographic. 

Living in the friendly state of Oklahoma, surrounded by agriculture, he 
suddenly came to realize its photographic potentialities. Bob, being a friendly 
and understanding person himself, liked both farmers and farming and has created 


Used as an advertising illustration by the De Kalb Co., and the Lee Stockman Co., by the Denver Post in their Empire 
Magazine, and by U. S. Gypsum in their house organ 
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BOB TAYLOR 


Above left: used editorially by Capper’s Farmer and in 
advertisements by the Glidden Co., Farmer’s Union Grain 
Terminal, Ralston Purina and Allis-Chalmers Co. Above right 
used for illustration by Progressive Farmer, Conquest and 
Presbyterian Survey; in advertisements by the Oklahoma 
Planning & Resources Board, Farmer’s Union Grain Terminal 
and the Washington National Insurance Co. Below left: cotton 
planting picture bought by Du Pont for advertising purposes 
Below right: used by the John Deere Co 
Progressive Farmer as an illustration 
writes: 


in advertising and 
About this Bob Taylor 
“All cotton gins after some use become covered with 


BOB 


cotton-fuzz and do not look good picture-wise. This had just 
been built clean. On request | was 

permission to make photographs on Sunday afternoon 
it would not be operating. | wanted to ‘stop’ the 
the cotton falling down over the fronts of the saw 
but because of the depth needed this was impossible with 
the machines in operation so |! decided to coat the fronts with 
rubber cement and stick cofton on in correct positions. This 
we did and | shot the picture with the existing light, as well 
as a coler shot with a 15 second exposure. We then removed 
the cotton and rubbed off the cement with very 


and was very given 
when 
motion of 


machines 


little effort 
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a fine relationship in his dealings with them. 
But how he really got started goes back to 
right after his stint in World War Il. 

With all his old ambitions and the new, 
Bob Taylor packed his belongings, including 
his cameras, and headed for the School of 


Modern Photography in New York City, 
planning to study under the G. I. Bill in order 
to fulfill his lifelong ambition. He was going 
to be a photographer at last! He had no 
idea what field he would choose (though 
he leaned toward stock photos) but he would 
try and be the best. That was the one thing 


uppermost in his mind, and he didn’t mind 
sacrificing toward that end. 

Taylor realized early that to reach the 
top and make his credit line one to be 
remembered, he must aim not only for the 
best in quality, but originality as well. So 
when he started out by making home por- 
traits, even though he realized that might 
only be temporary, he turned out the very 
best he could and still that 
different touch. 

The idea kept popping in and out of 
his mind that he would like fo establish a 


aimed for 











stock photo business in the agricultural field. 
He realized, though, that it would take time 
to accumulate a backlog of negatives with 
which to work. Bob made his decision and 
set his plans into action. 

He would make the agricultural shots 
when he wasn’t busy with home portraits 
and thus get into it gradually, all the while 
building up his files. Wilma Taylor, Bob’s 
wife and also an excellent photographer 
was and still is an invaluable asset to the 
Taylor enterprise. 

It was in the year 1951 when Bob felt 
he was able to break completely away from 
portraiture and devote all his time to the 
new venture. “It took a good year and half,’’ 
he says, “to learn what would sell the best 
to advertising agencies, as compared with 
magazine requirements for editorial illustra- 
tions and covers.” 


The field Bob Taylor chose is strenuous 
and rugged and not one a leisurely individ- 
val would pick for his life’s work. It entails 
lugging heavy mountain packs up high moun- 
tains and down steep valleys, over rough 
terrain and combating the less lovely aspects 
of nature in the forms of mosquitoes, 


snakes, and poison ivy, not to mention the 
unexpected in the elements. 

Weather reports are important to the 
Taylors for obvious reasons and they listen 
avidly to them and make their plans accord- 
ingly. In good weather they work out of 
doors; when bad they shoot inside jobs. 

Being the kind of guy he is, liking 
people, places, the out of doors, and born 
with a phenomenal amount of energy, it 
seems inevitable that he would fall into the 
branch of photography he did. The instincts 
of a sportsman made the handicaps of the 
game more interesting; reaching for the 
highest goal, a challenge. 

Folks who know Bob Taylor well say 
it has always been that way whether he 
was flying a kite as a youngster, or battling 
the enemy in combat. Call it pride, the desire 
to please or just plain ego, it is the motivat- 
ing drive behind all success, the spark of 
genius. And the rewards in the. short 
time he’s been in the field have paid off 
accordingly. 

Getting animals such as lambs, calves, 
horses, pigs, dogs, etc., to look alert or in 
a certain direction is a problem but one 
that Bob solves by having another animal 
or person suddenly appear. Wiima often 
helps, and Bob in addition has his own 
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Above is a quite recent photograph, already purchased 
for cover use by the Dakota Farmer. Below left: used as a 
full page illustration in The Livestock Book, in the roto 
section of the Milwaukee Journal, as a cover on the Mutual 
Circle, and by Art & Photography and ESSO Farm News. 
Below right: purchased by the Allis-Chalmers Co., and the 
Oklahoma City, Okla., branch of the Erwin Wasey 


30 Advertising Agency. 


BOB TAYLOR 





innovations in lighting. 


Oey ‘ ‘ 


nearly always,’ he says, ‘“‘use flash 
for fill-in light instead of reflectors. It is 
difficult for a person or animal to look 
natural with a bright reflector hitting him 
in the face.’ He adds that his wife has made 
him a hood out of double thickness cheese- 
cloth with a quarter inch elastic round the 
edge. This makes an excellent diffuser and 
removes the hot spot without eliminating the 
intensity. 

The Taylors have a sort of two-way 
system of operation. Bob shoots and Wilma 
“bookkeeps.’’ They have no outside help 
and thus work on a close and busy schedule. 
His work is in the planning, shooting and 
developing, but of course it all overlaps. 
While Wilma does all the filing, recording 
and book work, plus the marketing for the 
home, she also helps by making black and 
whites while he shoots color. They discuss 
the day‘’s activities and often plan ahead 
while eating their evening meal, then start 
printing the day‘’s output. 

While Taylor specializes in agricultural 
photographs, he is not a slave to that field, 
nor does he believe in being too limited. 
About this he says, “I firmly believe that a 
free lance photographer must be able to 
make any type of shot and do it well if he 
is to succeed as a specialist in any field.’’ 

In the Taylor stock photo files are a 
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enable him to get greater depth. For action 
color, as in rodeos, he prefers the Speed 


Graphic. For the black and whites, he uses 
one of his Rolleicords or one of his Ciro- 
flexes. 

For psychological reasons, the Taylors 
never send two sizes of color transparencies 


in the same package; the editor will select 
the larger every time. When they mail out 
color, they either send all 2%4x2% or all 
Ax5. 


Bob thinks a good phctographer must 
always be on the lookout for better ways to 
customers. “Learn all the 


serve his new 











developments,’ he says, “in equipment, new 
types of presentation, and new modes of 
photography. You may not be called upon to 
use one of these for a year or so, but when 
the time comes you had better be able to 
deliver or the customer will go to a com- 
petitor and very probably will not order from 


you again.” 

Meet the clients personally if possible, 
Taylor advises. If not, make your contacts 
by mail as friendly as you can after you 
have had a few dealings. It will pay in 


better relations and more sales. 


(Turn to page 53) 








Blue Ribbon Photograph 
By 
The Wolfgram Studio, Viroqua, Wis. 








A Perfect 
Double 
Exposure, 
By 

A. L. 
Tellian, 
Orosi. 
Calif. 


Honorable 


Mentions 


By 
Joseph 
Sheckler, 
Town and 
Country 
Studio, 
Galion, 
Ohio 














THIS PORTRAIT was given a 1/5th second exposure at 
F/14 on Super Panchro Press Type B film, developed 
for three minutes in DK-50 at 68°. The reproduction is 
from an 8x10 projection on Du Pont 
developed for in D-52, one-to-two. A 
spotlight, high and directly in front of the 
camera, was the main source, with one flood to the 


Warmtone, 
two minutes 
quite 


left of the camera acting as a fill-in and a smaller 
lamp, low on the right, serving also as a fill-in. A 
back light was used at the right rear. 


CRITICISM: 


WE HAVE NO doubt that a photograph like this would 
satisfy almost any bride, yet there are several things 
which can be improved. For one, this picture shows 
the importance of selecting the appropriate background. 
The maker, though using a decided high key for his 
subject, has chosen a black ground which has a 
tendency to flatten out the entire lighting. No doubt 


he wanted to get away from the light grounds used 


for many bridal pictures and with that we can sympa- 
thize, but had he chosen a light ground to go with 
this high key lighting, the result would have been 
beautiful and delicate. These feathered lightings can 
be beautiful if correctly feathered —- 
was slightly overdone. 


in this case it 


The posing, while good, leaves us with a sensation 
of tenseness of the near shoulder. Had it been relaxed 
just a little there would have been more of an airy 
feeling between the waist and the elbows. The veil 
falling down in front on the right side of the picture 
is a little too opaque. Its vertical edge, dropping from 
the bodice to the bottom of the picture area almost 
in the center, makes the result look as if the lower 
right half of the print had been under exposed. In 
addition a dark fold of the veil which falls off at the 
lower right makes one look twice to realize that the 
forearm and hand really go toward the bouquet and 
do not fall down at that side. This of 
accentuated by the opacity of the veil. 


course is 


The composition is one sided, almost all the detail 
being to the left of center, this again being to some 
extent the fault of the opaque veil. Under the circum- 
stances cropping the right side of the print a bit 
(%” on the original) would make for better placement. 

We would like to see the same lighting against 
the same ground but with the back light thrown on the 
ground instead of against the back of the bride. It is 
this back light which has, of course, caused all the 
trouble with the veil. This one change in the lighting 
would not only cure all the difficulty with the veil 
except for the straight line in the center, but would 
also bring the background into a more suitable key. 

The expression of the face and tilt of the head 
have been nicely handled. The negative seems to be 
well exposed and well developed but the print appears 
to be slightly under exposed and over developed. 
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MONEY SHOULD NOT COME FIRST 
By Frederick Claude Kramer 


IN CHICAGO'S CHINATOWN there is an inconspicuous photographic studio, 
inconspicuous — that is — until the passerby notices the photographs on display. 
Then, upon closer examination, those who can appreciate fine portraiture recognize 
that the pictures shown are not what might be expected in the average drab 
photographic show window. 





The owner of the studio is Buck Hoy, whose name is more than well known 
to professionals and pictorialists alike. His work has been exhibited in a great 
number of salons, publicized and reproduced in many photographic publications 
in this and other countries, and in other ways brought to the attention of the public. 

Buck Hoy, like so many of the famed oldtimers of the profession, is an artist 
at heart. He strives continually for the satisfaction that stems from the admiration 
of those who view his photographs, not — like so many of our moderns — primarily 
for remuneration in hard cash. He makes no other demands upon life than to be 

















able to devote himself fully to his art and 
the raising of his family. 

When, some twenty years ago, he 
embarked upon his career in photography 
he was fully aware that no great wealth 
was to be expected in the field he had 
chosen. He recognized, on the other hand, 
that his personality was of the type which 
would suffer great frustration were he not 
to devote himself to some branch of creative 
art. First he tried painting and accepted 
assignments as a commercial artist, but 
before long decided that photography 
offered the and only basis for the 
furtherance of his ambition. 

When Buck Hoy enters his 
nudes, nature studies or still life composi- 
tions in salon competition, which he does 
constantly, he seeks recognition as an artist, 
disregarding completely the time involved, 
the lack of financial remuneration or the 
expenses incurred. His sole aim is to establish 
and maintain his name as that of an out- 
standing photographic pictorialist and he has 


real 


portraits, 


BUCK HOY 


succeeded to the point where artists and 
photographers from all over the country, who 
have seen his work on display, visit him 
personally. Hoy is most happy when he can 
show such people through his studio and 
discuss photography and art with them. 

Not many photographers are fortunate 
enough to be able to work merely for the 
sake of their art. Most are forced to compete 
for business in order to meet their expenses. 
Others, aiming constantly to 


improve their 


standards of living, have to secure greater 


and greater volume. These things do not 
worry Buck Hoy, who has proved to his own 
satisfaction that by aiming for the finest in 
quality, basically to please himself, he has 
also pleased enough people who understand 
fine photography so that he always has a 


sufficient would 


number of clients who 
patronize no one else. 

His sitters come from all walks of life, 
however, and Buck Hoy is neither so proud 
nor sO wrapped up in his art that he will 


refuse the ordinary individual who brings in 














BUCK HOY 


some old, faded portrait for restoration or 


those who need the services of their neigh- 


borhood photographer for weddings, gradu- 
ations or family portraiture. His most appre- 


ager cao estate aoomas cron so 





ciative patrons, though, come from the ranks 
of professional and business people who 
live in the fashionable residences that grace 
Chicago's ‘‘“Gold Coast’’ and its North Shore. 
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They make their way to his unpretentious 
studio on West Cermak Road for their por- 
traits despite his unwillingness to use promo- 
tional schemes of any type. This clientele 
is on the increase, too, because those who 
have visited him once remain his faithful 
customers while his signature on their por- 
traits, displayed in their homes, provides all 
the advertising that he needs. 


Portraits by Buck Hoy are conspicuous 
for their low key treatment. While they do 
not attract the spectator with sharp contrasts 
and glamour effects, they are noticed 
because of his method of highlighting his 
sitters’ features by using the least amount 
of illumination. This was the system of the 
Dutch Old Masters that the 


who learned 


effect of a little brilliance against a dark 
background or outline is more striking than 
any abundance of light. 


Many of his portraits present sitters 
with dark hair against a dark background, 
a combination often considered to be one 
of the worst offenses a photographer can 
commit. Yet this blending of head and back- 
ground, at least as Hoy handles it, leads the 
beholder’s eye to what is most important: 
the outline of the facial contours which Hoy 
accentuates with a spotlight. The features of 
the sitter appear as if they were sketched 
against the sinking sun. There is very little 
emphasis on the brightness of 
instead the most important elements — the 
facial expression and features — are care- 


the eyes, 
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BUCK HOY 


fully modeled with as little light as necessary. 

Buck Hoy likes to have his sitters assist 
him in completing his compositions. He does 
not want them to feel that the portrait to 
be produced has as its ultimate purpose 
merely the glorification of the subject. He 
that 
being composed and arranged by the mutual 


tries to emphasize a work of art is 


BUCK HOY 





cooperation of photographer and _ sitter. 


Most customers welcome this attitude and, 
glad to lend their best efforts, immediately 
lose all feeling of selfconsciousness and 
tension, forgetting that their original desire 
was to sit for a flattering photograph. 
Thus the ultimate result is gratifying to 


the sitter, who sees himself as an accessory 





























to a work of art, with particular emphasis 
upon his own characteristics. He sees himself 
relaxed and detached. He studies the portrait 
with the satisfaction of an art enthusiast and 
not with the mind of one who, dissatisfied 
with his own appearance, stands ready to 
blame the photographer for his own short- 
comings. 

unconventional Hoy’'s 


Especially are 


portraits of brides, who are usually photo- 


graphed looking downward, with eyes almost 


closed. Thus, rather than giving an impres- 
sion of gaudy exuberance, the effect is one 
of modest contemplation. 
nuns, they appear with a gaze that stretches 


In his portraits of 


into the distance rather than with a look that 
focuses on the spectator or some object in 
the picture area. When he photographs men 
he aims for serious expressions and uses no 
props as such; his composition of lines is 
such that the dark contours of the suit are 
balanced against some bright spot in the 





background. 


Buck Hoy, as might be expected, gets 
special assistance from his Chinese sitters, 
who enjoy being posed as if they were 
modeling some one else and not themselves. 
With them he uses a wide variety of props 
— fans, hats, umbrellas, scrolls of 
paper and other accessories — all carefully 
chosen with regard to their size, placement 
and intensity of light. Not only do these 
provide added spots of light but they induce 
sitters to become more preoccupied than if 
they were merely concerned with themselves. 
A Chinese girl posing with a fan or vase 
produces a sensation of rhythm that usually 
can be achieved only in composition of 
serious music. The curved line of a hat brim 


vases, 


will draw an onlooker’s eyes directly to the 
subject’s face — the center of interest — 
and thus afford an outstanding composition. 
On the other hand the inclusion of only the 
lower brim of a large hat will serve as a 
frame for a small face. An old man reading 


a scroll of Chinese characters seems com- 
pletely absorbed in a cherished occupation, 
making his features appear far more natural 
than in the ordinary pose for a photograph. 
This photograph, reproduced here, has a 
triangular composition which holds’ the 
viewer's eyes and brings them back again 
and again to the grand point of the picture, 


the old man’s face. 
Consider the photograph of the toe 


(Turn to page 56) 








ONLY TWO LIGHTS were used for this picture, a 
1,000-watt flood in a Johnson Ventlite at the right 
front of the camera to iiluminate the subject and a 
Varibeam spot on the other side to light the back- 
ground. The film was Super Panchro Press Type B. 
The reproduction is from an 8x10 projection on Du Pont 
BT paper. 


THIS PHOTOGRAPH is a fine answer to the occasional 
problem of producing a large image of a very small 
object while at the same time successfully conveying 
the impression that the object, in spite of the large 
image, is actually comparatively minute. 
with the 8x10 projection before us, we need only 
place our own fingers on the print to realize that the 
little lamp has been enlarged at least three times. 
The background is as nearly perfect as it would 
be possible to render it. The shading is beautiful. 
Notice how the darker port at the bottom provides a 
solid base for the entire ground as well as the image 
itself. Some fault could be found with the lighting on 
the lamp which in part looks opaque rather than 
transparent while the left side of the base has very 
little detail. However a little art work would remedy 
this without much trouble or expense whereas, had 
other lights been added in an attempt to remedy these 


In this case, 
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defects, almost certainly the modeling of the finger 
and thumb would have been affected and the light on 
the background would have been brought into a higher 
key, destroying the present fine overall balance of light 


and shade. 


We have only one or two minor suggestions for 
improvement. Would it not improve the general balance 
if the bright spot on the thumb were toned down so it 
would more nearly match the finger at the top? Also, 
as one studies the picture, a feature that is disturbing 
is the lack of connection between the thumb and the 
two fingers. There is a feeling of three separate parts 
(and a desire to join them which draws attention away 
from the lamp) which would have been corrected had 
the rest of the hand been brought around into the 
picture area just enough to show some slight connection 
along the edge of the print. 


The lens work is good and the processing leaves 
nothing to be desired because the print is clean and 
has a fine range of tones. 





EVERY-DAY 
PHOTOGRAPHY 


FREE PHOTOGRAPHS 








TEN 8xlI0's - ONE A GROUP! 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


WE WOULD HAVE LIKED to see the face of our long the black type while the seal — or what we assume 
time friend Fred R. Bill, M.Photog. and P. A. of A. is intended to be the place for one — though not 
past president, of Cleveland Heights, Ohio, when he affixed is printed in gold bronze ink. 

received in the mail — out of the blue, as it were — Anyway Fred, who looks upon free photograph 
the printed (and poorly filled in) letter and certificate schemes with about the 
which we are reproducing in connection with our bestow upon an unexpected rattlesnake in his camera 
accompanying comments. In the letter the words room, hastily penned the following on the back of the 
‘$1.00 service chg.”” have been inserted in red. The letter and then mailed the whole business to us: 
certificate (both sides of which we reproduce) is cheaply “Charlie: Here’s another new racket — new to me at 
printed but in an attempt to give it an imposing any rate. What fools photographers are to encourage 
appearance the border is in green to contrast with such schemes by falling for them. Fred.’ Of course 


same affection he would 
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APPROVED PHOTOGRAPHERS’ ASSOCIATION 


2801 Union Central Building 
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This certificate entitles_._.___—— 


to ten (10) 8” x 10” portraits in SEPIATONE finish of any member of the family. 
One of the ten may be a family group. To be taken at 
Studio of or 


ito 


o* fl 





at any A.P.A. member studio 
by appointment without cost or obligation. Proofs will be shown for selection. 


i ‘sete 


“J. 


Portraits to be taken in the following manner: 
Certificate Two portraits each year at intervals of not 
less than ninety (90) days until a total of ten 

No._______. portraits are taken. 
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THIS IS YOUR RECORD OF PORTRAITS TAKEN 


Date Taken 














10. 


NOTE: All correspondence should be directed to Approved Photographers’ 

Association per our agreement with studio. Thank You. I 

The Approved Photographers’ Association reserves the right to designate 

another studio in the community if necessary. If no member studio or affiliate 
is available, purchaser will take advantage of Guarantee No. 4. 


Photographer 


The A.P.A. Guarantees 


1. That upon each presentation of 
valid Certificate between inclusive 
dates on Certificate to Studio shown, 
said studio will make an 8” x 10” 
portrait of Any Member of the Fam 
ily; one sitting may be of the entire 

ae family group in finish as shown 
Proofs will be shown. No charge or 
obligation. 


i) 


That in the event the purchaser 

leaves the community, the A.P.A | 
will, upon receipt of written request | 
inform the purchaser of the name | 
and address of the local member of 

the A.P.A., and that the purchaser's 

Certificate will be honored by that 

Tass member on valid dates. 


That in the event the purchaser | 
a moves to where there is no A.P.A 
member, the Certificate will be hon 
ored by an Affiliate of the A.P.A | 
for a service charge of $1.00 —no 

further cost or obligation. 


w 


= 4. That if the purchaser moves to | 
where there is no member of the 
A.P.A. or Afhliated member will, 
upon receipt of valid Certificate 
and negative, enlarge to 8” x 10” 
size, retouch, and return this en | 


argement and negative, to the pur- 


chaser without cost or obligation. 


ad 


That the album shall be equal in 
quality to sample shown 





Reverse side of the ‘Certificate’ shown opposite. 


group, and that there is 


the word “racket” is very carelessly used nowadays 
and is frequently applied in a colloquial manner to 
many legitimate enterprises. When high incomes in 
any field come up on a conversation, about radio, TV 
or the movies, for example, it’s not unusual for someone 
to remark: “Boy, I’d sure like to be in that racket.” 
What we are getting at is that this plan of the 
Approved Photographers’ Association — whatever the 
plan may be — may be entirely legitimate from their 
standpoint and that of their attorneys. If, as we 
assume, it involves selling an album and one of these 
certificates, and if the A.P.A. has actually signed up 
photographers, in the cities where such sales are made, 
who will make for the purchaser up to 10 8x10 
portraits, one of them a family group, with no charge 
whatever to the purchaser, there is nothing whatever 
legally wrong with the plan. 


Variations of this plan, all of them primarily 
directed toward the sale of albums, are in effect in 
many parts of the country. The letter mentions one 
organization in Los Angeles and if we are not mistaken 
there are several of these flourishing on the Pacific 
Coast. One of these, not the one named in the letter, 
was planning some six or eight months ago to expand 
on a national basis. They were quite ambitious and 
had gone to the expense of preparing a prospectus 
which not only included a wide variety of sales 
promotion schemes but also duplicated practically all 
the services offered by the Photographers’ Association 
of America. Let us emphasize that we do not refer to 





Note the guarantees; that one sitting may be a 


“no charge or obligation.” 


the little the P. A. of A. does today for its members but 
to the 35 or more different activities and services that 
were in effect in 1949 and before. Anyway, the 
prospectus was so wide in scope that, given the backing 
its promoters hoped to secure from us, it would have 
placed in the field an entirely new association in direct 
competition with the P. A. of A. We spent the better 
part of a morning with one of the promoters who had 
made a special trip to Cleveland to see us and, after 
explaining in detail our repugnance to what seemed 
like a deliberate attempt to destroy the P. A. of A., 
refused to have any personal connection with the 
organization, which appears to have been the end of it. 


As so often happens, we have digressed from our 
topic. One of these days an article under our byline 
will stick strictly to the subject from beginning to end 
and our readers will promptly wonder who is “ghosting” 
for us. So let’s get back to the A.P.A. and its proposi- 
tion to Mr. Bill, to say nothing of those photographers 
who have signed whatever the basic contract may be. 
From the standpoint now of the photographer who 
undertakes to complete such a contract we have here 
what may best be described as, in the words of a 
recently popular song, 


“ 


a lovely bunch of coconuts.” 

First of all he has undertaken to make, for each 
of heaven only knows how many total strangers, a 
total of 10 8x10 portraits — and bear in mind that 
one is to be a family group which may mean any 
number from two up — ‘ 


‘ 


‘without cost or obligation’ 
and that he also contracts to show proofs (not a proof) 
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Anproued Photographers’ Association 
ROOM 2801 UNION CENTRAL BUILDING 


CINCINNATI 2, OHIO 


January )}, 195) 


Fred R, Bill 
258, Lee Road 
Cleveland, Ohio 


Dear Sir: 


Our organization is similar to the Photographic Artists’ Assn. of 
Los Angeles, California. We expect customers who have purchased 
our program to move to your community. 


If and when this should come about, would you honor the certificate 
enclosed, if these customers were directed to your studio? Please 

refer to guarantees number two (2) and numer three (3).$1.00 service che, 
Please notate your consent on the face of this letter. For your 


convenience we are enclosing a self-addressed stamped return 
envelope. Your reply would be greatly appreciated. 


Yours very trul y, 


APPROVED PHOTOGRAPHERS’ ASSN. 


[pune 


Bruno G. Jaege 





Please check one and sign: 


oO I will be happy to co-operate under guarantee #2 


([] I would prefer to co-operate under guarantee #3 


Signed 





This is the letter which aroused Mr. Bill’s ire and caused us to write the accompanying article 


for selection. Let's think about that group idea for a 


moment because it certainly is intriguing. People who has bought this 
buy album plans, coupons or similar promotional offers 


are usually of 


clubbed into submission, take advantage of the offer “Vi 
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the type who will, unless practically 


for all it is worth. Can’t you see papa, once mother 
plan and finds courage enough 
show him the certificate, fasten his eye on that “One 
of the ten may be a family group,” say to himself: 
fix that so-and-so studio,” and start totting up 








Se 


BRO Sn 














his sisters, his cousins and his aunts? Would you 
undertake to make a family group, of unspecified 
number, without cost or obligation? 


Again, from the standpoint of the photographer 
who can now be complained against to the Federal 
Trade Commission by any competitor (or for that matter 
by any customer) for violating the new Trade Practice 
Rules we wonder just what is the status of the studio 
owner who becomes a member of, or enters into a 
contractual relation with, this A.P.A.? He does not 
appear to be in violation of Rule 9 (misuse of the word 
“free” or any other word or term of similar import or 
meaning) inasmuch as the certificate plainly states that 
the pictures are “to be taken without cost or obligation.” 
Yet he knows, and we know, and our readers know 
that no studio can stay in business very long if it 
makes many photographs “without cost or obligation.” 
That just doesn’t make sense. 


At the same time there does not appear to be any 
violation of Rule 14 (deceptive pricing) because in this 
case there is neo price quoted, the studio being 
apparently conducted as a charitable institution, with 
no thought of gain. Then how about Rule 18 (selling 
below cost)? Apparently that does not apply either 
because the certificate says nothing whatsoever about 
a sale of any kind; it just guarantees the holder a 
series of 10 portraits “without cost or obligation.” 
However that Rule does state flatly that “The practice 
of selling products of the industry at a price less than 
the cost thereof to the seller, with the intent or purpose, 
and where the effect may be, to injure, suppress, or 
stifle competition or tend to create a monopoly in the 
production or sale of such products, is an unfair trade 


STATIC MARKS 
BY DAVID MACFIE 


FORKED, TREELIKE or starlike markings on negatives 
are usually caused by static electricity discharges. 
These markings are darker than the image on the 
negative, and they may be small and round with 
occasionally well defined edges, or may consist of 
a central dark area surrounded by jagged lines. 

Although these markings are sometimes attributed 
to such varied causes as contaminated developers or 
defective film, they are commonly caused by static 
electricity which has been built up and discharged 
during the handling of the film. They occur most often 
during the winter months when the air in studios and 
darkrooms has been dried out by hot radiators and 
registers. 

Static marks are most common on film packs and 
motion picture film, due to the rapid movement 
involved. Marks on film packs are usually caused by 


practice.” 


It may be a legal quibble, and perhaps one which 
even the Supreme Court of the United States might 
have difficulty solving, but in our humble (and definitely 
not legal) opinion any such plan is certainly well 
calculated —- whether intended or not — to injure, 
suppress and stifle competition. If we were operating 
a studio and found ourself facing such competition we 
would most certainly make a complaint to the F.T.C. 
on the basis of Rule 18 if nothing else, and we would 
also place a complaint against the A.P.A. under Rule 19 
which reads: “It is an unfair trade practice for any 
person, firm or corporation to aid, abet, coerce or 
induce another, directly or indirectly, to use or promote 
the use of any unfair trade practice specified in these 
rules.” 


In other words, to make our point clear, regardiess 
of any moral or legal considerations that may be 
involved, we do not think it is either wise or good 
business for professional photographers to enter into 
contracts, plans or agreements of this nature. We will 
grant that it is one way of bringing prospective 
customers to the studio but if you are going to give 
your work away at all, why pay anyone else for letting 
you have tke privilege? Would it not be cheaper, and 
bring the prospects in much quicker, to run a paid 
advertisement in the local paper and make the same 
offer? Probably the same photographer who would 
accept the plan described would shudder at this latter 
suggestion, but what's the difference? Or will the 
difference lie in the fact that his customers who do 
pay are holding the bag for those who don’t and he 
wouldn't like to have them know about it? 


static discharges due to pulling the tabs rapidly through 
the light tight slit as films are changed. Markings on 
motion picture films are usually caused by the rapid 
rolling or unrolling of the cine film. Sometimes they 
are caused, as in the case of film packs, by friction 
over the velvet lined, light tight slit. 

Preventing static electricity from building up on 
photographic film is one preventive measure. The 
other preventive measure — dissipate these static 
charges gradually without the accompanying flash of 
light, for it is the light given off during the static 
discharge (rather than the electricity itself) which causes 
static marks on film. 

All films are given effective antistatic treatment 
at the time of manufacture. No difficulty due to 
storage should therefore be encountered under condi- 
tions of normal use. On the other hand, dry humidi- 


49 


Professional 
Photographer 
March - 1954 











50 





Please be patient just a little longer when 
we'll be all over that fire and back on our 
regulor 5th of the month mailing date. 

— Charles Abel 





ties of some winter storage conditions can influence 
the formation of static charges. Either very high or 
very low humidities produce conditions favorable for 
creation of these unwanted marks. As a general recom- 
mendation, a relative humidity of about 60%, and a 
temperature of 60° to 70° F. is recommended for film 
storage. 

Should the humidity rise considerably above the 
recommended maximum, the film emulsion may become 
slightly softened through increased absorption of 
moisture. If the film is then later subjected to normal 
or low humidity, the contact between the film and its 
interleaving paper may become extremely close so 
that static discharges may be produced if these are 
rapidly separated. 

Practical difficulties with static marks are generally 
encountered at very low humidities. For one thing, the 
lack of moisture reduces electrical conductivity, and 
as a result, friction between the surfaces of film and 
interleaving paper (or film on film) tends to build up 
static charges which eventually discharge to produce 
a spark. 

One can readily examine this phenomena at close 
range by taking a roll of adhesive tape into the dark- 
room. When your eyes have become accustomed to 
the total darkness, rapidly strip off a portion of the 
tape from the roll. At the point where the tape is 
separating from the roll a static line of electricity can 
easily be seen. 

Modern metal cameras which are in common use 
today seldom build up static charges 
grounded by the hands of the user, or by a metal 
tripod properly grounded. rubber footed 
meta! tripods and wooden tripods often prevent proper 
grounding of the camera, with the result that 
charges may be built up. For prevention of static 
electricity in the camera, remove the rubber feet of 
a metal tripod, and make sure that wooden tripods 
are used with care so that static is not built up. 

To minimize the danger of static marks when 
handling film packs, pull the tabs slowly as the films 
are changed in the pack. When loading sheet film, 
place the stack of films emulsion side down and lift 
the interleaving paper from the reverse side of each 
film as it is loaded; do not brush or pull the inter- 
leaving paper across its surface. By having the emul- 
sion of the sheet film face down, static discharges if 
produced are probably less likely to be recorded on 
the emulsion as a static mark. 

Roll film in the camera should be wound slowly 
from one exposure to the next, and slowly unrolled 
when processing is about to begin. This is particularly 
true for rolls which are tightly spooled, or which have 
been allowed to remain in the camera at very high or 


when they are 


However, 


static 
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low temperatures. 

It is, of course, desirable to do all film handling 
on a work bench which is capable of conducting elec- 
tricity so that any static charges accumulated may be 
grounded. Actually it is not necessary to ground the 
loading bench, or to cover it with a highly conductive 
material. Wood is perfectly satisfactory in this respect. 
On the other hand, a table top of an insulating mater- 
ial, such as hard rubber or plastic, is more likely to 
give static trouble. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











. Burke & James, Inc., 321 S$. Wabash Ave., Chicago 4, Ill. 
have just issued their 55th Annual Catalogue, a bulky affair 
of 72 8x11 pages, full of illustrations and listing hundreds 
of items. Included are many items seldom if ever advertised 
and an opportunity to study detailed specifications on many 
items which are advertised but seldom described as fully as 
might be _ desired. Free to you if you mention THE 
PROFESSIONAL PHOTOGRAPHER. (Illustrated) 


Cover of Burke & James’ PHOTO EQUIPMENT 


55th Annual Catalogue. 
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North Brookfield, Mass. announces additions 
to its present line of all bronze Por-O-Met Reverse Flushing 
Filters, mew models being for industrial and commercial 
applications: Model H with 1” pipe connection, Model K with 
2”. Guwuaranteed to remove all suspended foreign matter and 
deliver clean, clear liquid. Lifetime elements made of either 
sintered bronze, microporous 
alundum are available over range of grade sizes for removing 
foreign matter from passing sizes of 100 microns down to 
.5 micron. Flow rate is in proportion to pipe carrying capacity 
with negligible pressure drop. No cartridges, filter papers, 
chemicals or anything to replace. Filter elements are permanent 
and indestructible; are cleaned by reverse flushing with simple 
push and pull of plunger, taking only few seconds. (Illustrated) 


. Homefiltr Co., 


porcelain (ceramic) or porous 


Just one of the wide line of 
Por-O-Met reverse flushing 
water filters. 





A revised model of 
the Kodak Enlarging 
Dataguide. 


Eastman Kodak Co., Rochester 4, N. Y., to help take 
much guess work out of enlarging, offers revised dial type 
Kodak Enlarging Dataguide for quickly and easily computing 
new exposure times for any change in magnification of lens 
aperture during enlarging. Will also help densitometer users 
compute exposures from density measurements without making 
test exposure for each print. Dataguide also makes allowance 
for change in effective speed of papers at long exposure times. 
Guide is 6”x8%2", punched to fit Kodak Notebook, costs 75c. 
(Illustrated) 


new Contaflex Camera, 
different from the prewar twin lens, mirror reflex camera by 
that name. New Contaflex is single lens 35mm reflex with 
ground glass viewing screen embodying both ground glass and 
range finder focusing, due to penta type prism at top of 
camera. Lens is 45mm F/2.8 Zeiss Tessar in Synchro Compur 
(MX) shutter with flash and speedlight synch. builtin for all 
speeds from one to 1/500th second. Camera features completely 
removable back, accommodation for standard 35mm cartridges 
as well as Contax film cassettes, knurled film transport and 
shutter winding knob which also incorporates shutter release 
button, automatic lens diaphragm setting mechanism, all metal 
light weight body finished in genuine leather with satin chrome 
trim. Price $169.00; case $12.50 extra. 


Carl Zeiss, Inc. offer radically 


. . Burke & James, Inc., 321 S. Wabash Ave., Chicago 4, Ill. 
are exclusive distributors for Vue-File Mounts for 2x2 transpar- 
encies. Each of these has 12 openings into which as many 
slides can be quickly inserted and as easily slipped out. Each 
mount is punched on one side so any number may be inserted 
in standard album or binder. With binder flat on table and 
mount held up enough normal indoor light reflects through 
slides to make viewing and identification easy. Clever, simple 
and extremely space saving method of both storing and filing 
slides. Price 35¢ each; sample package of three for $1.00. 


. Ansco, Binghamton, N. Y. is now selling its popular film 
and paper developer Vividol as single-mix developer in new 
foil sealed packets which of course simplifies and speeds up 
operation. Packets cost 12c each, three for 35c, each yielding 
16 ounces stock solution and making excellent counter sale item. 


H. Powers Company have devised, for Stereo Realist 
cameras only, Powers Adapter Kit which makes possible all 
kinds of trick and illusion photographs in 3-D. Kit includes 
one master adapter, five interchangeable plates which may be 
used individually or in combination and one blackout plate, 
all precision made of light weight durable plastic, plus detailed 
instructions and suggestions. From two to six exposures may 
be made on one pair of frames while, through view finder, 
user can see exact portion of film being exposed. Price $8.95. 
(Illustrated) 


oa 


Powers Adapter Kit 
for trick work with 
the Stereo Realist. 


Soescuaadl 


The new Kodaslide 
pocket viewer 


Eastman Kodak Co., Rochester 4, N. Y. now offers trim, 
compact new Kodaslide Pocket Viewer, only 21/32” thick, 2%" 
long, 2%" wide when folded, which accommodates 2x2 slides 
either in cardboard or glass mounts. Fits smallest pocket or 
purse; has ground, polished optical glass lens giving 4x 
magnification, grained Tenite screen providing even overall 
illumination when viewing by transmitted light. Styled in black 
and gray, price $1.95. (Illustrated) 


Emde Products, Inc. now offer Emde 2x2 Readymount 
Binders made specially for fast, effortless binding Kodak 2x2 
Readymounts, permanently protecting against fingerprints, dust 
and other handling damage Readymount, just as returned 
from processing laboratory, is placed between two pieces of 
glass, slipped into one piece frame and end of frame is folded 
over — nothing else to do Packed 100 binders and 200 
pieces clear white micro glass in box at $8.50. (Illustrated) 


Emde 2x2 Ready 
mount binders 


. Blitz-Braun Corp. is exclusively distributing in this country 
noted CeBe 2 Permoflash Speedlight, 6”x8"x6", 
seven ounces plus four pound battery pack, with revolutionary 
Permacell system which guarantees batteries (through 
plugin, plugout recharging system) up to 3,000 flashes 
without recharging); has new low voltage 
25,000 flashes and new steady capacity condenser for 
flashes. Handy and safe in elegant leather case, provides 80 
watt seconds light output, 1/500th flash duration, recycles in 
five to eight seconds. Recharging, for which battery need not 
be taken out, takes eight to 10 hours drawing only 0.4 watts 
from regular house current, is sufficient for 75 to 100 additional 
flashes. Numerous other Details on 
(Illustrated) 


weighing 


new 
(1,000 
‘Flash Tetrode’’ for 
25,000 


features request 


The CeBe 2  Permaflash 
speedlight, a new importa 
tion 
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This new Commercial 
Mode! Staticmaster 
brush will be a 
blessing to users of 
continuous photo- 
graphic printers. 


; Nuclear Products Co., El Monte, Calif. offer new 
Commercial Model Staticmaster Brush, particularly designed for 
use as integral part of continuous photographic 
eliminating dust and lint on negatives. 
of negative exposure, 


printers for 
Positioned just ahead 
improves print quality without 
interrupting flow of work or adding extra operation. Static- 
master ionizing agent — polonium — eliminates all surface 
static while brushes remove dust and lint. Price $69.50. Send 
orders to Pako Corporation, 1010 Lyndale Ave., N., Minneapolis 
11, Minn., who are exclusive agents for this model. (Illustrated) 


vastly 


. Photographic Importing & Distributing Corp. are importing 
important new six element 90mm Roeschlein-Kreuznach Wide 
Angle Lens for 4x5 press type cameras. Three front elements 
are cemented and may be used as 180mm lens; three rear 
elements, form 135mm lens, all glass to air 
Called Rexagon, lens covers approxi- 

corrected to allow horizontal and vertical 
board without loss of definition. Corrected 
astigmatism and color. Details on request. 


also cemented, 
surfaces being coated. 

mately 100°, is 
shifting of lens 
also for coma, 
(Illustrated) 


A new wide angle 
lens — the 90mm 
Roeschlein - Kreuz- 
nach 


oO 
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. Eastman Kodak Co., Rochester 4, N. Y. announce smart 
new Kodaslide Ready-File to hold 200 standard Kodachrome 
transparencies in Ready-Mounts or 100 Kodaslide Stereo Mounts. 
Made of nonshatterable polystyrene, designed to permit stacking, 
will also accept glass combinations of 2x2 and 
slides index cards are included. Indexing slots 
permit filing groups of from three to 100. Index sheet, in 
box cover, will not fall out but is easily removed. Price $1.95. 
(Illustrated) 


mounts or 


stereo Four 


The new Kodaslide 
Ready-File for 
Kodachrome trans- 
parencies. 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Wi Chapters of the Prof. Photog. Assn. of Washington, 
which by December had brought its inembership up to 
198, have been continuing their activities during the 
fall and winter months. The Walla Walla chapter 
members reached an agreement on school prices which 
should make everyone happier. The Spokane chapter 
met on Nov. 4 with James Riggin demonstrating group 
photography and, for their Dec. 7 meeting featured 
“Tiny” Talbot of Empire Films with a fine showing of 
sound movies. On Nov. 19 the Seattle chapter, with 
23 photographers from 10 other Washington cities, 
discussed the F.T.C. trade practice rules. And the 
Tri-City Chapter has elected new officers: K. Dobbins, 
Kennewick, pres.; William Tutwiler, Pasco, 
Robley L. Johnson, Richland, sec.-treas. 


vice-pres.; 


M On Jan. 12 the Prof. Photog. Assn. of Greater 
Cincinnati (Ohio) sponsored a demonstration of lighting 
technique, merchandising, selling and advertising by 
Mr. and Mrs. Waldon S. Fabry of Nashville, Tenn., 


publicizing it to photographers throughout Ohio for 


several weeks beforehand. Despite an admission charge 
of $1.00 a head and a sudden weather break that 
brought the temperature down to almost zero that night, 
more than 300 attended, as shown in the accompanying 
illustration taken by Cincinnati’s Lewis J. O’Brien. 

HM On the evening of Dec. 3 a number of industrial 
photographers of the Detroit (Mich.) area got together 
at dinner — with Philippe Halsman of New York as 
the speaker — and organized the Industrial Photog. 
Assn. of Michigan with Norman M. Germond, Chrysler 
Corp., pres.; James Cooper, University of Michigan, 
vice-pres.; Edgar Thorne, General Motors Photographic, 
treas.; John Breedon, Ford Motor Co., sec. Their next 
meeting was held on Jan. 7, the feature being a panel 








discussion of industrial photography. Those interested 
in joining the group are invited to communicate with 
Edward J. Ellis of Ford Motor at Dearborn, Mich. The 
does not particularly surprise us. For several 
years such groups have existed in Chicago and New 
Jersey and it seems to us high time that they all got 
together and formed a national organization. Industrial 
photography has progressed far beyond the point 
where it can be considered a branch or subsection of 
commercial photography, even though it is actually an 
offshoot of the latter. The industrial photographer's 
problems are far different from those of the commercial 
and/or portrait studio owner, as much so as those of 
the press photographers and the biological workers, 
both of which groups have long had live, worth while 
national associations. 


news 


Mi The Nov. 24 meeting of the Prof. Photog. Assn. of 
Southern California was also election time with the 
following selected to guide the group for the coming 
12 months: Max Munn Autrey, pres.; Douglas White, 
vice-pres.; Mrs. Beth Magnusson, treas.; Earl Witscher, 
sec.; Robert J. Cleveland, Robert Plunkett and J. Edmund 
Watson, directors. George Ward of Heiland Research, 
Colo., and Frank Westmore of Los 
provided the program. 


Denver, Angeles 


@ The 


usually 


local subdivisions of state organizations are 
called districts, sections or chapters but in 
Connecticut they are known as councils and we note 
that the new officers for 1954 of the Hartford Council, 
Connecticut Prof. Photog. Assn., are: William Gerdes, 
M.Photog., pres.; Arnold Eastman, vice-pres.; Harri 
Malootian, treas.; Leo Cormier, sec., plus, as directors: 
Paui R. Shafer, George Heilpern, Robert E. Burian and 
Frederick Utz. Another Council — Waterbury — held 
a very successful supper meeting at the Cheplick Studio 
in Union City on Jan. 13. The camera room (size of a 
basketball court) amply accommodated the guests and 
the Cheplicks provided a fine turkey dinner, aided in 
the kitchen by wives of some of the members. The 
men helped too, some as waiters and some at the final 
clean up job of “pearl diving.” 


@ in our November issue (page 46) we told how the 
Burlingame-San Mateo (Calif.) Prof. Photog. Assn. is 
combatting itinerant competition by the use of direct 
mail, Since then H. M. Kelleher of Burlingame, who 
sent us the material, has followed it up with several 
newspaper clippings telling of the arrest and fining 
of itinerants, all showing how this direct mail campaign 
is producing results. “We have wonderful cooperation 
from our city officials,” he writes. “When a housewife 
phones to the chief he has an officer at the spot in 
jig time.” 


WM Members of the Prof. Photog. Guild of Houston 
(Texas) turned out 79 strong for a party on the night 
of Dec. 29. The idea came from dir. X. J. Thompson, 
Jr., who also volunteered to become a one man 
committee to handle the whole job. Highly successful, 


Arunouncing ... the Formation of 


Professional Photographers 
Cooperative of America 


You will be happy to know that the 
Professional Photographers' Cooperative, 
has a plan by which you can compete 
with the present low price operators, 
You can get Better Quality Work, and 
also secure larger profits on your 
School Photo Packets. 

We are equipped to handle 35, 50 
and 70 Millimeter negatives. Finishing 
of outstanding quality. 

ACT NOW to apply for a franchise 
in your area, while they are still 
available. Your application involves 
no obligation except the opportunity 
to read full details of this profit 
sharing plan. 


Professional Photographers 


Cooperative of America 
Box 133, Drexel Hill, Pa. 


it proved to be an excellent way to celebrate the end 
of the holiday rush and break the ice for the coming 
year’s activities. have 
subscribed $400 legal investigation of the 
possibility of using the F.T.C. rules as the basis for 
local 


Guild members, by the way, 


for a 


state laws. 


Stereo in the Studio 


By Russell C. Hanson 


ordinances and 





(Continued from page 22) 


as do insurance companies. Anyhow, if you have 


something to sell that is an improvement over the old, 
that 


you'll Stereo offers 


opportunity. 


Bob Taylor 


Continued from page 33 


find buyers. professionals 


the 
make it 


The photographs the Taylors submit 
businesslike they handle their 


unnecessary to advertise. They let the Bob Taylor credit 


plus 
way work 
line speak for itself. 

Bob’s photo trips include any part of the 
United States, and on these he goes prepared for any 
and everything. 


may 


“When I'm back up in the mountains,” 
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The FOTOMAT — NEW AUTOMATIC 
ENLARGING EXPOSURE CONTROL SYSTEM 


that enables you to print continuously without stopping to 
make test prints 


Just Aim the Head and Push the Button 


@ Electronically reads reflected light from printing paper 
@ Automatically makes correct exposure and turns off 
enlarger light @ No meters to read — No calculations to 
make @ Automatically gives uniform prints regardless of 
skill or density of negatives & May be used with any 
enlarger, light source, paper or easel. @ Only $286.50, 
money-back guarantee @ Immediate delivery. For detailed 








information write, 


FOTOMATIC CORP. 


2927 N. Tibbs St. 
Indianapolis 44, Ind. 





he says, “or on big ranches it would be inconvenient 
to go into town each night, so | just move my equip- 
ment around in the car, roll out my sleeping bag and 
crawl in. | also carry my ice chest and eat wherever | 
When in the mountains for scenics, | load 
my mountain pack with the camera essentials needed, 
a little food, and take off for the day.” 


may be. 


Consideration is the keynote for his getting along 
well with both his customers and the farmers he works 
with. If he plans to use the services of a farmer in 
any way, he makes arrangements beforehand at the 
farmer's convenience, taking no more of the latter's 
time than necessary. They appreciate this and it also 
Giving all concerned the very best in 
Bob does, is 


saves him time. 
quality plus friendly consideration, as 
good business in any line of work. 

Bob Taylor tells of a typical 
the road: 


day when not on 


“The day before my wife and | planned a trip 
to a small lake about twenty-five miles from here. We 





Add a Touch of Glamour 
To Your School and 
All Other Portraits 

with 


Michel Glass 
Photo Frames 


Made in a Variety of 
Designs and Color 
Combinations 
Descriptive Literature 
On Request 
F. MICHEL 
MANUFACTURING CO. 


4662 N. Pulaski Rd. 
Chicago 30, Ill. 























decided to take with us as models two girls, one five 
years old and one seventeen. We called the girls and 
made the arrangements. | started the morning (the trip 
was scheduled for the afternoon) washing and drying 
prints that | had printed the night before. | finished 
this about ten thirty and then went to see both of the 
prospective models to select their clcthes. Colors of 
the costumes were not too important in this case as we 
intended to shoot only black and white film on this 
particular outing. 

“By noon we had everything planned and our 
arrangements were to leave here (Cordell) at two 
o’clock. Right after lunch | loaded the Carryall with 
one Rolleicord, one Ciroflex and one 4x5 Graphic view. 
| also took one of my portable speedlights to lighten 
the shadows of the models. Then | rounded up a 
basket of Indian corn and, with two changes of 
costumes for each of the girls and several different 
types of straw hats, we started out. 

“We arrived at the lake about two forty-five and 
| immediately loaded my Rollei. There were several 
large white tame ducks on the lake so we called them 
over and started feeding them bread to keep them in 
a group. | let both girls feed the ducks for a few 
minutes in order to get their reaction and then | shot 
one roll of film just to get the girls limbered up and 
get the idea of what | wanted. 

“After the first roll we got down to business and | 
shot the girls first separately and then together in 
several different poses with and without the ducks. | 
saw one composition that looked so beautiful | had to 
make a color shot of it, so | unlimbered my Graphic 
view and took the older girl by a tree trunk with the 
ducks around her and the lake in the background. 

“The girls then changed costumes and we made 
some simulated fishing pictures, the girls walking along 





SAVE TIME— SAVE MONEY ...GET BETTER PRINTS WITH POR-o-MET FILTERS 


The new, all bronze LIFETIME filter. 
and sizes, 4S to 500 gallons per minute. 


cartridges... 


Removes filterables from 5 to 50 microns. Capucity 


NO REPLACEMENIT of filtering papers, pads or 


reve''se flushing disposes of collected foreign matter. 


USED BY LEADING FILM MANUFACTURERS. 


Send for descriptive literature. 


HOMEFILTR COMPANY 


North Brookfield, Mass. 
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PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - - -- Kalamazoo 2, Mich. 








DON’T JUNK THAT CAMERA! 


We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Vinyl with 


satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Blvd. los Angeles 32, California 











the lake’s edge, across the rustic old bridge, and so on. 
By then it was five o’clock and we had to get the girls 
back by five thirty, so we hurriedly threw everything 
back in the car and took off to arrive in Cordell just 
in time. 

“After supper my wife and | worked till ten thirty 
getting packages ready for mailing (this is a regular 
Friday night's job), discussed the day’s work, the 
following day’s work, and then fell into bed tired, but 
with the satisfied feeling of accomplishment.” 

To the newcomer in the stock photo field, Bob 
says: “It is difficult to specify how any individual 
should solve his problems, but we did it by trying to 
make the best quality photographs on the market and 
also by trying to make them a little different from the 
ordinary run. We feel that we have in this way become 
established a little faster than we would have other- 
wise.” 

By “a little faster,” Taylor really means that in 
two and a half years his photographs have graced the 
covers of every major farm magazine in America as 
well as being used in them editorially, and that he 
now sells regularly to the largest advertising agencies, 
commercial firms and calendar manufacturers, 
mention many smaller concerns and publishers. 


not to 


Anyone wanting to latch onto his star might well 
follow his methods. It’s not the easiest way to make a 
living, he says, but the rewards, for him, are far greater 


THAYE 


fer the perflovler erfist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN sreFF CHIE AGO 7, ILLINOIS 





Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can‘! get 
along without it. It’s tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers. 


WOLFF & DOLAN _ .25%2 Galifornic Strout 


San Francisco 21, Calif. 


COLOR POST CARDS 
Liberal Profit for You! 


When vou sell a color transparency 
shot to-a Hotel, Motel, Resort, Res 
taurant or Manufacturer, sell a sup- 
ply of color postcards along with it. 
We'll print the rere) (0) wert nen CO) a COLE 


fo) OLED GLO ICO) 001 a @ 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and 6amples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 


than the inconveniences. He’s glad he chose it. And 
I'm sure the big markets using the Taylor Touch are, 
too. 


(The illustrations accompanying this article were 
selected from fifty or more that Mr. Taylor sent me and, 
when | regretfully returned the others, | asked him 
about his filing sysem. He replied: “My filing system 
consists of thirteen categories and is so fixed that | 
can add new categories as the Each 


category is designated by a number and a letter: thus 


need arises. 





We Pay HIGHEST PRICES 


FOR 
Used, Disearded Safety Films 


WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 














WE CAN SAVE YOU MONEY!! 
use all or a portion of these services 
@ Developing @ Proofing 

@ Retouching @ Coloring @ Heavy 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable 

Send for price list today 

27) E. 6th STREET 
ROYLAC STUDIO CIVICINNATI 2, OHIC 

‘The Photographer’s Finisher’’ 


Oils 


rate 
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for Film Processing 


rfc 


NTROL 
WITHIN 
Reported 


by Users 


Sd 


THERMOSTATIC (Qut}i app) WATER MIXER 


Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


Photo Developing 
Supply Fixture $-4629 


Easy to Read 
4” Dial 
Thermometer 


Helps to Eliminate 
Costly Mistakes, 
Delays, and Waste 
Assures Better 


of Materials 
Quality Negatives 


Temperature Range 


, Safeguards Valuable 
60° to 125° F. 


Negatives 


Backed by 60 Years of 


Experience in Water Temperature Control WRITE 


for 
SM NM SO SR WEE tr ae eh eee fab i@lig-y 


THE POWERS REGULATOR CO. oneene 
3403 Oakton St., Skokie, Il. 


Please send copy of Circular 358PD and prices to 


Name 





Firm 





Address. 





foot stand 

may be 

used with o BOOM 
ADAPTER or 


or with 
FLAGS 
rissa) 
ABSOLUTE 
LIGHT 
CON, TROL 


a ae 


WRITE FOR FURTHER 
INFORMATION 


NATURAL LIGHTING CORP. 


1A represents farm animals while 1AC indicates similar 
shots in color; 2B covers garden and orchard shots and 
so on down the line to 13N. The negatives in each 
category are then numbered in 1A-1, 1A-2 
and so on. The use of both a number and a letter for 
each category makes it almost impossible for a cus- 
tomer to give me the wrong number when ordering a 
picture. He may get the number wrong or the letter 
wrong, but seldom both.” How well his system works is 
shown by the fact that | retained twenty photographs 
and, needing additional 


rotation, 


information for the legends, 
merely gave him the numbers when | wrote. A three 
page letter giving complete details came back almost 
immediately. — Charles Abel.) 


Buck Hoy 


Continued from Page 44 


dancer, showing only her legs and the outline of a con 
spicuously lighted hoop, or how light has been used to 
bring out the details of a bridal veil which is held 
against the background by the sitter in another picture. 
Study the composition of the little girl posed against a 
chair, with weird shadows thrown upon the background. 
These, and the others which accompany this article, are 
only a few from Buck Hoy’s collection. Many of his 
best are nudes which, not coming under the classifica- 
tion of portraiture, do not appear here although they 
are outstanding for their beauty of line, rhythm and 


8x10 GLOSSY 


Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post car's, mounted blow-ups -- Free 
samples ard price list on request. 


MULSON STUDIO 


KP. 0. Box 1941* BRIDGEPORT, CONN. 
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HOW OLD IS THE LENS YOU ARE NOW USING? 


STEP UP THE QUALITY 
OF YOUR NEGATIVES... 


USE 
GOERZG:) ARTAR 


COLOR-SHARP LENS 


This new GOERZ ARTAR is made 

with better glass and closer tolerances. 

Its range of 16 different focal lengths from 

4” to 70" makes your camera more versatile. 
Check the age of your old lens and see if it shouldn't 


be replaced with this gem of the Photographic Industry. 


(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET, NEW YORK 16, N. Y. 





The Ideal Stereo Viewer 


For Wedding Photographers va BRUNEAU Saati 
he Lampco GRANDVIEW | the finest tripod buy 


Include one or several when you deliver 

your stereo shots to the new bride. Will STURDY eee 
she be pleased! You'll have a life-long MH 
customer, plus a rush of referral business. tub u I ar construction 


The Grandview is a scientifically designed pre- cross-braced to elim- 


retail cision viewer that collects light from all angles, 


price distributing it evenly on entire transparencies inate vibration. 
« Image always in focus...even with eyeglasses. 
98 Money back guarantee of satisfaction... you QUICK 
must be pleased ADJUSTMENT 
Buy from your local supplier. Write for further information. | from 24 to 54 inches 
2» 


LOS ANGELES MOLDED PRODUCTS CO: 360° panning. No 
11129 Chandler Blvd. © North Hollywood, Calif. 





patented 


| cranking necessary. 


| PNEUMATIC 


FREE ON CUSHION ... 


Our new 1953 Lowers camera smooth- 
REQU EST! Catalogue which ly, safely. 
* describes and il- LTT... 
lustrates our wide line of services which weighs less than 9 Ibs. 
mean extra profit for you — everything DURABLE... 
in coloring from miniatures to oil paint- will last a life time. 


ings, in a range of prices to fit the ASK YOUR DEALER OR 


i WRITE US TODAY FOR 
pocketbook of any customer. SEELEY E INDOMBATION 
Write for it today. 


THE WALTER GAEHLER co.|| FOX PRODUCTS CO. 


510 South Clinton St. Syracuse 2, N. Y. | | 4716 N. 18th St. Philadelphia 41, Pa. 
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TOPS IN EFFICIENCY 
AND PERFORMANCE 


CHARD PRINT WASHER 


was hes thor 


30” diam. Washes 125—8x10's 12 
handles 16x20‘s. Made of non- No 
corrosive, heavy-duty  royalite. 
Replace Inferior Equipment! 
Order a ‘“‘Richard’’ Now. Also, BARDEM E) 
18” Deluxe, $24.95. For folder ation. Low 

and price, see your wholescler Nha tat itan 
or write to Richard Mfg. Co., 
5914 N. Noble, Van Nuys, Cal. 


moving 


parts 


* lyr. warranty 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ee 
Handsome Binders 


covered in bive simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 








Equip With ARKAY! 


Arkay Professional Dryers 
For professional results 
in drying Matte and 
Glossy prints. 5 minutes 
does it! Full Price $48.95. 
UL Approved. Model 
A-24 (20’x25"). Dries 48 
8x10 s.w. prints per hour. 





Send For Catalogue PR-! 


ARKAY CORPORATION 
1572 South First St., Milwaukee, Wisc. 
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RED PROOFS 


your negatives in 45 seconds 

Seves Time, Money, Effort 

1. Eliminates time consuming 
B&W proofs. 


2. Makes 8 4x5 proofs in 45 
seconds also accommodates 
eee: 5x7 and 8x10 negatives. 


3. No printing frame nuisance. 
4. Sturdily constructed 
5. Proofs anytime — no waiting for sunny days or 


slow methods of proofing. $79.50 ppd. 


6. Guaranteed satisfaction. 


STRATHMORE ENTERPRISES 


242 Haverhill St. Lawrence, Mass. 


composition. 


In summary it can be said that Buck Hoy seldom 
emphasizes the eyes or the hair of his sitters. It is 
his method of lighting the facial contours together 
with his balancing of head and shoulders that makes 
him the outstanding portraitist he is, truly a photo- 
grapher with the soul of an artist. 


There is no face which is without interest to Buck 
Hoy and he carefully studies the expressions of all the 
people he meets in the course of a day. There are, 
however, three beautiful little girls whom he sees every 
day but whom he has never photographed together. 
They are his own children. “They are too active to be 
photographed,”’ says Buck Hoy, “and | don’t feel tha‘ 
| could do justice to them.” 





STUDIOS FOR SALE 


PORTRAIT — COMMERCIAL, wel! equipped, ground floor, 
main street. R. Walsh, 378 Main St., Beacon, N. Y. 3-1c 








SITUATION WANTED 


The insertion of an advertisement under ‘Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 

t for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 














PHOTOGRAPHER, WITH backgreund of quality studio camera 
and management, desires to become affiliated with a studio of 
the higher type. Write C-93 care this journal. 3.1 


FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
Our highly efficient production methods enables us 
to offer this service at relatively low cost. 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


atte 
aa @ For Sale: 
Holders 


Bellows 


Hoffman Professional Camera Repair Service 
18 Monticth St. « Bklyn 6, N: Y. 





Proof of 
Superiority... 


Yes, here is positive evidence of 
StroboFlash superiority . . . Continu- 
ous flashing once each minute, 8 
hours a day for 6 consecutive days 
for a total of 2,784 continuous flashes 
before battery failed. This means 
operating savings of 400% and more 
over comparable electronic flash units. 


STROBO RESEARCH 


Milwaukee 16, Wisconsin 








LOOK... A TOY CHEST 


that can be 
used as a 


CHILDS 
POSING 
BENCH 


Sturdy Plywood con- 
struction covered with 
washable plastic. Has padded top. 


ei IT’S FILLED WITH GIVE-AWAY TOYS 


DOUBLE BENCH . . Size 28”x15" high and 15” wide 
filled with 250 BAGS OF TOYS (and Tricks and Puzzles) 
in glassine envelopes ready to give out to youngsters. 
Chest comes in choice of six colors . . . Maroon, Green, 
Gray, Yellow, Chartreuse and Ivory. (Chest alone is 
worth $20.00 . . . 250 bags of toys worth $25.00. 


SINGLE BENCH... 16%” high, 15” wide, 15” long, 
filled with one gross of BAGS OF TOYS (or puzzles) in 
glassine envelopes with labels to stamp in studio name. 
EVERYTHING FOR ONLY $19.95. 


ORDER E!THER ONE OF THESE STUDIO TOY CHESTS and 
start making money giving away a BAG OF TOYS to your 
children customers. Order with PHOTO MAILERS, ENVELOPES. 
Write for Catalog. 


PIERCE COMPANY 


3701 Nicollet Ave., 
Minneapolis 9, Minn. 





Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
For this reason we se!l no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio‘’s reference library 


as a service to our readers, 


ing from us. 


LJ 


O 


() THREE-DIMENSIONAL PHOTOGRAPHY 


|] GRAPHIC GRAFLEX PHOTOGRAPHY 


By Morgan & Lester 


ANNUAL PHOTOGRAPHIC 
MARKETPLACE — 1953 


By Herbert C. McKay 


C) THE PRINT, CONTACT PRINTING & 


ENLARGING, By Ansel Adams 


(1 PAINTING WITH LIGHT 


(] HANDBOOK OF BASIC MOTION PICTURE 


O 


By John Alton 


TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 

By Fred Bond 

PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

HOW TO PAINT WITH AIR 

By Frank J. Knaus 

PICTURE FRAMING 

By Edward Landon 

DEVELOPING 

By C. I. Jacobson 

PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 

SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 


(J PHOTO OIL COLORING 


By Lucille Robertson Marshall 


(J LOOTENS ON PHOTOGRAPHIC 


ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 

UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE, 1954 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By George B. Wright 


(In Ohio, add 3%, for state sales tax.) 


, 10th Ed. 


$6.00 


1.00 


5.75 





Charles Abel apenas 


Caxton Building 
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° he Distinctiv 
Books We Think Quliy Fame 
You Should Have ‘seine tll 


Send for Catalogue 





We seldom carry books in stock and advertise these chiefly a At 
as a service to our readers, especially those in the smaller ~ 


towns because those in large cities can see the books at 

their stock houses and get them more quickly than by order S C2. 

ing from us. For this reason we sell no books on open ac . 
acturers of Distin 


e 
count or C.O.D., but only if, in our considered opinion, they Manufactu ctive Quality 


will be a valued addition to a studio’s reference library METAL PHOTO FRAMES st 


9 East 16th Street »« New York 3, N. Y. 
[] ARCHITECTURAL PHOTOGRAPHY OF HOUSES : i Factory : Providence, Rt 
By Robert C. Cleveland $7.50 id 

[) COMPLETE ART OF PRINTING AND 

ENLARGING, By Dr. O. R. Croy 6.00 HELP WANTED 

() NEGATIVE AND PRINT RETOUCHING 

By Anne J. Anthony 5.50 The insertion of an advertisement under ‘‘Help Wanted‘’ 

carries with it the obligation on the part of the employer 

O eee ee IN PICTURES 5.50 to answer every response to his advertisement, if only with 

y Ray Bethers ‘ @ postcard, and to return samples of work, etc., promptly. 

oO 16MM SOUND MOTION PICTURES The publishers will appreciate being advised when employ- 
By William H. Offenhauser, Jr. ers fail to accord this courtesy to employees. 

(] ADVANCED PHOTOGRAPHY 

By Andreas Feininger PHOTOGRAPHER TO MANAGE branch of chain studio in 

oO WHAT’S WRONG WITH THIS PICTURE? Michigan. Excellent opportunity. Will train man with some 

experience in photography. Kendales, 107 Campau, Grand 

4 + lee ya Abel : Rapids, Mich. 2-3 

PHOTOGRAPHY 

By Josef Schneider RETOUCHING AND COLORING 

(] FRED ARCHER ON PORTRAITURE 

By Fred Archer , OIL COLORING for studios. 8x10, 75c; 5x7 and smaller, 50c. 

(1) PROFESSIONAL PORTRAIT LIGHTINGS Lillian Wommer, Shakopee, Minn. 3-3c 

By Charles Abel : FINEST RETOUCHING, etching by professional. Dependable 

Oo CHILDREN BEFORE MY CAMERA service. A Bolger, c/o Day, 42 Valley St., Willimantic, Conn. 























By Adolf Morath ; co a 
PICTORIAL LIGHTING TRANSPARENT OIL coloring. Prompt service, reasonable prices. 


0 


Send print for free sample. Mrs. Helen Baird, 1729 Picher, 


By William Mortensen Joplin, Mo. 3-1c 


“i alga ~ wl” QUALITY COLOR work teed. Will gi t deli 
work guaranteed. ill give prompt delivery. 

By Hugo van Wadenoyen Mrs. John W. Christopher, 2817 Pharr Rd. N. E., Atlanta, Ga. 

OUTDOOR PORTRAITURE 3-1 


By William Mortensen NESSEL 10,000 negatives neatly ‘retouched. Better than ever. 
THE MODEL Try me and see. Paul A. Nessel, 1033 Erie St., Oak Park, Ill. 
By William Mortensen A 7 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 

By Shepard & Meyer 

CANDID WEDDDING PHOTOGRAPHY : PRE; — 
By Henry Lefebvre : ay ° 

COMMERCIAL PHOTOGRAPHIC AAFG 
LIGHTINGS, By Charles Abel WOLD AiR BRUS co 
LIGHTING FOR PHOTOGRAPHY 2173 N. CALIFORNIA AVE. CHICAGO 47, ILL. 
By Walter Nurnberg : 
CORRECTIVE PHOTOGRAPHY PORTRAIT FINISHING 

By Lewis L. Kellsey d fast dependable service at reasonable prices 
FILTER MANUAL DEVELOPING — PROOFING — RETOUCHING 
By Carl Bakal j PRINTING — ENLARGING — COLORING — COPIES 
Send Negative for FREE SAMPLE of WORK QUALITY. 
(in Ohie, add 3% for state sales tay.) LARGE QUANTITY DISCOUNTS 
(Enlargement or Contact) 


Charles Abel Incorporated write for price list today! 
519 Caxton Building Cleveland 15, Ohic FARABEE’S LABORATORIES 


118 24th St. Newport News, Va. 








Le te oe eo Oe Oe 
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Schedule of Coming Conventions 


(The sooner your organization's dates are established and listed here, the better!) 


Organizations 


I!linois Photog. 


ssn. 


Dates City 


Peoria 


Pere Marquette 


Headquarters 


For Information 
otel i 


Write 


Herman Hagerdorn, Sec., 
40114 N. State St., Litchfield 





Prof. Photog. Assn. 
of Pennsylvania 


Pittsburgh 


Frank A. Gradler, Exec. Sec., 
701 Main St., Mount Pleasant 


Roosevelt 





Kansas Prof. 
Photog. Assn. 


Wichita 


Gladys L. Wren, Sec., 
Garden City 


Broadview 





Florida 
Photog. Assn. 


Jacksonville 


Virgil Deane, Conv. Chrm., 
125 Ist Ave., N., 


Jacksonville Beach 


Roosevelt 





Prof. Photog. Soc. 
of New York 


Rochester 


Seneca John F. Lindquist, Sec., 


520 Winsor St., Jamestown 





South Dakota Prof. 
Photog. Assn. 


Sioux Falls 


R. Barger, Pres., 


Chamberlain 


Cataract Orrion 





Southwestern 
Photog. Assn. 


Fort Worth, Texas 


Bob Easton, Sec., Box 946, 
Muskogee, Okla. 


Texas 





Arizona Prof. 
Photog. Assn. 


Phoenix 


Arizona 
Manor 


Mrs. Byrl Waller, Sec., 
331 W. Washington St., 
Phoenix 





Ontario Society 
of Photogs. 


Niagara Falls, 
Ont. 


General Brock Ken Poste, Pres., 364 Dundas 
St., Woodstock, Ont., Canada 





Connecticut Prof. 
Photog. Assn. 


Hartford 


Garde George S. Heilpern, Pub. 


Chrm., 29 Pearl St., Hartford 





Montana Prof. 
Photog. Assn. 


9-11 Great Falls 


Park Robert D. 


Central 


Andersen, 
Ave., Great 


30814 
Falls 





Prof. Photogs. of 
Iowa 


16-18 Des Moines 


Julius Stern, Sec., 
Shenandoah 


Savery 





Maine Prof. 
Photog. Assn. 


y 19-20 Portland 


Eastland Miss Adelaide Anderson, Sec., 


14 Lisbon St., Portland 





Prof. Photog. Assn. 
of California 


9-12 San Francisco 


Sec., 
Sacramento 


Henry L. Newman, 
5761 64th St., 


Palace 





Tennessee Prof. 
Photog. Assn. 


10-12 Nashville 


John W. 
611 S. 


Hermitage Tallent, Sec., 


Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


18-20 Old Point 


Comfort 


Chamberlin Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 


Richmond 





Texas Photog. Assn. 


July 24-26 Brownwood 


Brownwood Sec., 


Houston 


Harper Leiper, 
1009 Isabella St., 





Photog. Assn. 
of America 


Aug. 29-Sept. ‘ Chicago 


Conrad Hilton Fred Quellmalz, Jr., Exec. 
Sec., 152 W. Wisconsin Ave 


Milwaukee 3, Wis. 





Photog. Assn. of 
New England 


Sept. 12-14 Swampscott, 


Mass. 


New Ocean 
House 


Sec., 26 
Mass. 


Anton Hanania, 
Emerson St., Newton, 





Rocky Mountain 
Prof. Photog. Assn. 


Sept. 12-14 Denver, Colo. 


Albany John C. Maxwell, Sec.. 
3356 S. Broadway, 


Englewood, Colo. 





Oklahoma Photceg. 


Assn. 


Wm. H. Krouse, Sec., 
311 E. Broadway, Fairview 





FIRST CLASS 
Elmer Munkachy, 3970 Rocky River Drive, Cleveland 11, Ohio 


retouching and 


etching, also airbrush work 


Barry, 


SKILLFUL 
Box 6035, 


ETCHING -— Retouching. Reliable and 


Metropolitan Station, Los Angeles 55, 





reasonable 


CL. 1-2479. 3-1c 3-1¢ 
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PHOTOGRAPHERS!!! 
HAVE YOU SEEN OUR 


COPY WORK, OIL PORTRAITS 
MINIATURES & RESTORATIONS? 


They are finished in water colors by 
our staff of trained artists. 


We can use any type original and your 
trade name will be signed on any copies, 
upon request. 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue 
Chattanooga 2, Tennessee 











& K SCHOOL of | 


LIGHT- 
ING 
RETOUCH- 


fe Pron eer Gual 


PHOTOGRAPHY ING 
Ca COLOR. 


ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 





FOR MORE THAN A DECADE we've 
been known for the quality of our 
color work. Try us for prints with 
all the detail . . . all the glowing 
color your shots have captured. 
Send film today for that personal 
attention which is our stock in 


trade. 
Rolph (x Lthinan— 


>—§— Cora 
LABORATORY 


7273 Santa Monica Boulevard, Dept. 1 
Hollywood 46, Californic« 
«© 
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Solution Prien Mnie Dyacol 


Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity. surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyaco] dye solutions flow on 
smoothly. lie flat. release their dyes at a uniform rate. 
For information and prices write. 

Boz 192. San Francisco. California. 





Draw Track Background for 
Different Settings—Quicker 
(color monks or velour) 
2-in-1 Black & Gray W—+» 
Reversible cloth & mounted 
54” width roller x 96” $13 
54" screen & 1-stand $22 
72” width roller x 96” $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 
CAMDEN ARTCRAFT CO 


180 N. Wacker Dr. Chicago 6 


RETOUCHING, ETCHING — Fine stroke. 
required. Harold Hasse, 53 Platt Ave., 


Any price or quality 
Rochelle Park, N. J. 
2-3c 


PHOTO COLORING for good photographers. Send for free 
trial print. Mary E, Kita, 1615 Washington Ave., Racine, Wis. 
1-3¢ 


PROFESSIONAL RETOUCHING. Marian Emes, 11 6th St., 
Williamsport, Pa. 2-2¢ 


PROFESSIONAL ARTIST — offers photo coloring. 16x20 canvas, 
$30.00; delicate miniatures, $7.00, $10.00. Bridal specialties. 
Light, heavy oils, tints, pastels. Write for details. Elizabeth 
Carver, 155 W. Main St., Bennington, Vt. 3-1 


EXPERT OIL coloring by hand. Your studio prints in beautiful, 
clean finish. 8x10, $1.00; specialty children and school pictures 
Reliable prompt mail service. Lillian Hill, 812 Riverside Drive, 
New York 32, N. Y. 3-3c 


EXPERIENCED NEGATIVE 
service for all year round 
Broadway, New York 33. 


retoucher. Reliable and prompt 
studio work. Herta Kramer, 4500 
LO 7-6210 3-4c 


RETOUCHING SERVICE for the trade, done by experts to your 
exact requirements. Enterprise Retouchers, 12716 Sprecher 
Ave., Cleveland 11, Ohio. 3-lc 


COLORING — EXPERT tinting or contour coloring. New method 
used to give excellent flesh tones. Nora K. Coldren, 851 
Center St., Millersburg, Pa. 3-lc 


NEGATIVE RETOUCHING and etching. Twenty years experience. 
Sample done free. Mrs. Fannie Trout, 133 Payson St., Kewanee, 
Ill. Phone 5286. 3-lc 


SIX COLORISTS quality hand coloring. Send 5x7 portrait and 
$1.00 for sample Grade A oil. Six Colorists, Box 602, Oak 
Park, Ill. 3-2 





PASTEL PAINTINGS 


Vibrant, sparkling pastels. Your prints done as beautiful etch- 
ings, for free hand effect plus perfection of color. Ideal for 
children. ALSO SALON OILS. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 


41 W. Notre Dame St. Glens Falls, N. Y. 





PLASTIC LAMINATING 


This remarkable Plastic Laminating 
machine will earn $18 an hour right 
in your siudio. Big profits laminating 
Business, Social Security, Identification, 
Credit CARDS of all kinds, PHOTOS, 
passes, clippings, etc. Price complete 
(illus.) $35 plus postage. Other models. 
Lit. & Siample free! Dept. 14, Box 6737 
Plasticast Co. Chicago 80, III 





Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 
AUSTIN 21, 


116 State Street. 


TEXAS—Capital Photo Supplies, 2428 Guadalu Pp 





MINNEAPOLIS 2, MINN.—Eastman 


South 5th Street. = 


Kodak Stores, Inc., 114 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


Inc., 309 North 








BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. Y.—J. F. Adams Co., , Inc., 529 Main "Street. 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 

CINCINNATI, 
Street. 


DALLAS, TEXAS—Eastman Kodak ‘Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodok Stores, 
fornia Street. 














OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 





1635 Cali- 


Inc., 





INDIANAPOLIS 9, IND.-—The H. Lieber Company, 440 N. 


Capitol Avenue. 





KANSAS CITY, MO.—,.stman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 





MEMPHIS, TENN. nie Monshie Photo Seoul Co., 
South Court Avenue. 


123-125 


NASHVILLE 3, TENN.—Geo. 
Street 


NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 


NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 


NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. 


NEW YORK, N. _Y. —George Murphy, Inc., 57 East 9th Street. 
NEW YORK, N. Y.—-Willoughby’s Inc., 110 West 32nd Street. 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
_nut Street. — 


PITTSBURGH 22, PA.—Eastman Kodok Stores, Inc., 606 Wood 
Street. 
PITTSBURGH 22, PA. —Liberty Photo Supply, 436 Wood Street. 


ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave. 
SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 


eal Dury Company, 420 Union 




















SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 

__ Street. — 

SEATTLE, WASH.—Eastman Kodak Stores, 
Avenue. on , 

SYRACUSE 2, N. Y.—Ffrancis Hendricks Co., 
Warren Street. 

TOLEDO, OHIO—George lL. 


Inc., 1319 Fourth 
Inc., 339 South 


Kohne, Inc., 602 Summit Street. 








CUSTOM RETOUCHING for 
Personalized attention. 


professional photographers only. 
Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 


St., Dept. R, Hartford 5, Conn. 1-12c¢ 


COLORING — PRINTING — RETOUCHING. Quality guaran- 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 


EXPERIENCED RETOUCHER. Careful und prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blivd., Chicago 
4, Ol. 4-tf 





MISCELLANEOUS 


PHOTOGRAPHERS -— PROCESS movie and TV films automati- 
cally. Big profits. Bridgamatic develops and dries quickly. Pays 
for itself. Reversal, negative/positive, microfilm models avail- 
able. Reasonably priced. $.0.S. Cinema Supply, 602 W. 
52nd St., New York 19, N. Y. Dept. we. 1-3¢ 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


wetefer OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 


WANTED TO PURCHASE used print 
Hill‘s Studio, 214 N. Highland Ave., 


straightener Write to 
Pittsburgh 6, Pa 3-1 


PORTRAIT STUDIO wanted. Send complete information in first 
letter. Write C-88 care this journal. 3-1 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. 
because at these prices they won't last long. 


Write at once 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 








2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Twenty cents (20c) per word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








PROFESSIONAL EKTACHROME 
professional Printon prints, dye transfer prints, Coloren illum- 
inated frames, color postcards, professional stereo duplicates. 
Write for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, 
Ga. 3-1 


processing, 24-hour service, 


FOR SALE — Stainless steel roll film processing tanks in good 
condition. Water jacket — 12x24x46; 2 chemical tanks — 
7%x10x46. Film clips, rods, weights and pipe fittings. $50.00 
plus shipping. Hlasney Studio, Palmerton, Pa. 3-1 


FOR SALE — Eastman Century Studio camera, stand, lenses. 
Also other equipment. Low price; must be seen. Formerly Lutz 
Art Studio, 141 E. Delason, Youngstown 7, Ohio. - 


FOR SALE — 8x10 30WA Saltzman enlarger with 20x24 paper 
holder, like new, $125.00; 11x14 Pako Deluxe professional 
printer, L.N., $175.00; 8x10 Eastman all metal Commercial 
camera, $185.00; 8x10 Deardorff Commercial camera, $165.00; 
24S Apac jumbo printer, L.N., $225.00; 8x10 Crown copying 
camera Jr. Folmer laboratory stand, $245.00; Beattie super 
boom light, $74.50; 11%” Verito, Studio shutter F/4, $55.00; 
14%” Verito, Studio shutter F/4, $65.00; 18” Verito, barrel, 
F/4, $75.00; 8x10 Elwood enlarger, $135.00; 14” Voigtlander 
Heliar F/4.5, $115.00; 12” Zeiss Dagor F/6.8, $82.50. This is 
a small part of our ever changing large stock. Mid-West Photo 
Supply Co., 27 E. Adams St., Chicago 3, Ill. 3-1 


3-D SAMPLE WEDDING slides, available to established studios. 
Write for details. Telaak Studio, 3090 Main St., Buffalo, N. Y. 
2-3 


FOR SALE —- Practically new automatic Beattie 
portrait camera including 70mm and 35mm_ backs. 
Viken, 5725 11th Ave. 


Portronic 
Norman 
South, Minneapolis, Minn. 3-1 


UPTO... 3s EY per gal. 
Down The Drain ! 


@ Why lose val- 
vable SILVER each time you change 
your “fix’’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length- 
ening efficient life of standard or 
“Fast-fix” up to 50%! 

Size ‘‘A'' TAMCO Collectors for 
print tray or portrait tank; $5.00 
Postpaid. Replacement units fur- 


nished FREE of charge each time. 
Order now, or — 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 
& REFINING CO. 


615 VICTORY ST. 
LIMA, OHIO 


SILVER COLLECTORS 
a” 
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FOR SALE — About 1,800 5x7, light green, red — Merry 
Christmas on front, department store Santa Claus folders. 
Original cost $38.00, want $20.00. Very good for the purpose. 
Hlasney Studio, Palmerton, Pa. 3-1 


SEE THE OLD Reliable for real bargains. 
day trial and money refunded, 


All goods sent on 15 
if not satisfactory. 10” Bausch 
& Lomb IC Tessar F/4.5, new, in barrel, $135.00; 10” Ilex 
Paragon F/4.5, new, in barrel, $100.00; 10%” Turner-Reich 
triple convertible F/6.8 in Acme shutter, $125.00; in Synchro 
shutter, $155.00; 8%” Turner-Reich triple convertible F/6.8 in 
shutter, $90.00; 8” Voigtlander Euryscope F/% in barrel, 
$35.00; 8%" Hugo Meyer double anastigmat F/4 in 
shutter, $100.00; 8%" Steinheil Unifocal F/6 in barrel, $50.00; 
10%” tlex Photoplastic F/4.5 in barrel, $40.00; 10” Bausch & 
Lomb Tessar F/4.5, scratched, $34.00; 9%” double Protar F/7.7 
in shutter, $100.00; 10” Car! Zeiss Planar F/4.5 in barrel, 
$150.00; 1€” Carl Zeiss Tessar F/4.5 in barrel, $100.00; 10” 
Ross Homoventric F/5.6 in barrel, $35.00; 12” Wollensak 
Velostigmat F/4.5, new, in barrel, $160.00; 12” Turner-Reich 
convertible F/6.8 in shutter, new, $160.00; 15” Turner-Reich 
convertible, new, in shutter, F/7.7, $200.00; 16%” Bausch & 
Lomb convertible Series VII, one element, $40.00; 14” 
Schneider Xenar F/4.5, new, $200.00; 15%” Wollensak 
Velostigmat F/4.5, diffused focus, in shutter, $150.00; 24” 
Voigtlander Euryscope F/6, Waterhouse stops, $100.00; 16” 
Ilex portrait lens F/4 in shutter, diffusion, $100.00; 18” 
Bausch & Lomb Unar F/4 in barrel, $100.00; 12” Voigtlander 
Euryscope F/6, Waterhouse stops, $40.00; 16%” Goerz Dogmar 
F/5.5 in barrel, $200.00; 14” Dalimeyer Dallon telephoto 
F/5.6 in barrel, $90.00; 16%” Voigtlandar Heliar F/4.5 in 
barrel, $200.00; 14” Goerz Celor F/5.5 in barrel, $100.00; 
16%" Goerz Celor F/5.5 in barrel, $150.00; 12” Ilex Paragon 
F/4.5, new, in barrel, $150.00; 19” Wollensak F/3.8 in 
shutter, $60.00; 15” Carl Zeiss Unar F/5.4 in barrel, $150.00; 
14” Hugo Meyer Aristostigmat F/6 in barrel, $125.00. Hundreds 
more. State requirements. Send for newest list of lenses 
Fifty years without a displeased customer Joseph Smith, 735 
Fulton St., Brooklyn 17, N. Y. 3-1 


One-Day Service... 

. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 


individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
409 N. Pearl Phone PRospect 0960 Dallas, Texas 





HOLD THAT BABY 


SAFELY AND COMFORTABLY 
Transparent — Self Adjustable 
Baby “stays put’. Slickest thing you ever used. 
Free circular or send 14.50 for immediate shipment. 
Belts and buckles irritate baby: speed the job with 


NICHOLS BABY POSER 


325 MILL STREET BRISTOL, PA. 

















WORTH WAITING FOR! 
Yes, sir! Here they are. The NEW 
Little Giant Speed Backlight and 
the Little Giant Speedspot or Boom 

Speedspot 





% Both units fired with self-contained 100 or 200 
watt-second power supplies. 

% Hi-Lo switches for intensity control. 

% Triggered from camera or foto-eye. 

% Both units equipped with flash-indicator lights. 





The Photogenic Machine Co. ? " 
Youngstown 1, Ohio 


; FILM HOLDERS 
Ho Clistow Completely Overhauled 
One Price — No Hidden E 
PHOTO-CLOTH ———— 
no paste—no waste—ready cut All Work Guaranteed 
to convenient sizes Any size up to 5x7—$1.75; 8x10—$2.25; 


11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 























Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 








CATALOGUE UPON REQUEST 
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do you want to know 


about BSyworagen ? 


As THE leading manufacturer of Stereo products designed 
specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


Is there much work involved in shooting Stereo? 
Taking Stereo pictures is extremely simple 
proof. Color film processing is done for 

Retouching and darkroom work are completely eliminated 


What are the costs? What can I ny 
Approximate costs: Bulbs, m, $4.00; 
slide binders, $4.00; aac $15.00 Model 
3D-100 album and viewer, $16.50 (professional 
price). Total cost, about $44.50. Charges: Minimum 


$100.00 for 20 slides, $3.00 for each additional sli 


Will Stereo hurt my regular wedding business? 
Ta Definitely not. With the new Holson Stereo Bracket (illus 
below), you can mount the Stereo Realist and Spee . Graphic 
-ameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The a invest 
ment is $4.00 for the color film, and the Stereo shots can be taken on 


speculation. Photographers who now are doing this find that the percen 
tage of Stereo sales in addition to black and white is very high 


Isn't slide mounting difficult and time 
re) consuming? 

Not any more. The Holson all plastic 
A! Stereo mount automatically aligns the 
slides for perfect viewing or projecting, You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un- 

breakable slide binders. 


You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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Get the results 


you want...every time .. 


You can safely anticipate the re- 
sults you are going to get—and al- 
ways be sure of the uniformity of 
those results—with Kodak Chemi- 
cal Preparations. They are easy to 
mix by even inexperienced dark- 
room help. You just add water. They 
save time and are precisely uniform 
from batch to batch. 


< FOR WARM-TONE PRINTS—Kodak Ektonol 
Developer—specially compounded for use 
with warm-toned papers. Particularly de- 
sirable for prints that are to be sepia toned. 
To make 1 gallon of developer, 65 cents; to 
make 5 gallons, $2.36; 25 gallons, $8.75. 


- te Moke 
"GALLON oF stock SOL 


aun FOR 5-MINUTE FIXING OF FILMS, Kodak 
Rapid Liquid Fixer with Hardener gives com- 
tian coon conn plete fixation and maximum hardening in 5 
minutes. Can also be used with papers. Has Kodak 
extremely long life and high capacity. in RAPID LIQUID 
addition to 1-gallon size ($1.30) and 5- FIXER 
gallon size ($4.72), Kodak Rapid Liquid =p 
Fixer with Hardener is now also available 
in a nonreturnable carton of six 1-gallon 
containers at $18. Six-gallon returnable car- 
boys are also available at $15.75 plus $5 
deposit. 





Prices are subject to change without notice. 
See your ff 


Kodak 


DEALER EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





Kodak announces 


a remarkable new 


black-and-white 


sheet film 


Kodak Royal Pan Film 


During the past year Kodak has been quietly 
trade-testing a remarkable new sheet film. 
The new product is fittingly named Kodak 
Royal Pan. It gives photographers a regal 
new negative material with many desirable 
characteristics. 

Royal Pan provides much greater speed 
with no increase in graininess; it has an in- 
herent ability to record shadow detail while 
simultaneously achieving excellent high- 
light separation; it has extraordinary expo- 
sure latitude; it minimizes the danger of ex- 
cessive contrast because of development 
errors; and it has what emulsion researchers 
call “increased acutance’’—pictures made 
with it appear sharper. 

With the new emulsion incorporated in 
Kodak Royal Pan, the Kodak Research Lab- 
oratories have taken a giant step forward in 
basic emulsion-making science—a way to 
greatly increase film speed without an at- 
tendant increase in grain. The new material 
has an A.S.A. rating of 200 for daylight; for 
tungsten light, 160, with graininess features 
slightly better than those of popular Kodak 
Super Panchro-Press, Type B. In actual use 
at a gamma of about 0.7 (portrait gamma), 
Kodak Royal Pan Film will prove to be 
about one full stop faster than Super Pan- 
chro-Press, Type B. 

For those who are technically inclined, 
the sensitometric curve for Royal Pan Film 
shows a sharp toe portion and a long den- 


sity scale. These result in unusual latitude and 
extremely good shadow detail. 

The shape of Royal Pan’s shoulder on the 
sensitometric curve gives the photographer 
excellent separation in the highlight areas. 
This becomes very important when develop- 
ment must be extended to compensate for 
underexposure. This characteristic is also 
highly desirable when the range of illumi- 
nation on the subject is extremely broad. 

In addition to its extraordinary exposure 
latitude, Royal Pan exhibits remarkable 
freedom from the danger of excessive con- 
trast through errors in development. Be- 
tween these two advantages of great expo- 
sure latitude and a lessening of the danger 
of excessive contrast through development 
errors, the photographer is permitted a con- 
siderable margin of error in both taking and 
processing the new material. These features 
also lessen the necessity for printing in 
or dodging. The regular use of Royal Pan 
will save time while producing photographs 
that have superior highlights and shadows. 

For day-in and day-out photography, in 
the studio and on location, with sunlight, 
daylight, electronic flash, or conventional 
flash, Royal Pan’s combination of unusual 
features may be the answer to your demand 
for a superior negative material. 

Try it. Your stock house has it in all 
standard sheet sizes. Prices are the same as 
for other Kodak Pan and Ortho sheet films. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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